DRAFT

A Global Review of
Innovative Practices in
Regional SME Exporting Strategies
and Foreign Direct Investment Attraction

J.D. SnyddgrKenneth E.Corey
Matt Snyder | Kevin Doyle | Jeff Gepper

Michigan &te University
Center for Community and Economic Developimen

MSU EDA University Center for Regional Economic Innovation
September 9, 2012



Thisproject is supported in part pursuant to the receipt of financial assistance from the United States Department
of CommerceEconomic Development Administration. The statements, findings, conclusions, and
recommendations are solely those of the authors a@wdnot necessarily reflect the views of any federal agency or
Michigan State University.



Table of Contents

1.0 INEFOTUCTION ..ttt e e e e e e e e e e e e e e e e e e e e e e e e e amennneseenesesnneneeennnenee e 5
1.1 The Purpose and Organization of the RESEAICH...........cooiiiiiiiiie e 6
1.2 The Nexus between Exporting and Foreign Direct Investment (EDI)...........cccooiiiiiimiic e 6
1.3 EXporting and ECONOMIC CIUSTELS.......uuuiiieiiiiiiieiie e e e e s ettt e e e e s st e e e e s eme s e st ee e e e e e e s sntaaeeeeeesamssnnnnnneeeees 7

b4 I\ =1 o T (o] o To | /2RSSR 10

3.0 International Review of Innovative Practices in Regional SME Exporting Strategies........... 11
G S [ g To F=T oL £ T OO UU PP OUPPP PPN 13
I J N C 1= 41 1 F= 10|/ OO PPPPPPPPPTPTR 15

B.2. 1 SME EXPOY ......oovoveeeeeeeeeeeeeese s eesees st ene s s st s s es e s en s ne s aesen s s ees e ensenaeseneesnanenees 15
3.2.2 REGIONAI CIUSTLEIS. ....ciiiiiiiiiie ettt e ettt e ekttt e e s et e e e e abb b e e e s anbb e e e e s annnneeeee s 16
e B o B I 11 =T 1o PP PRTRT P 17
3.2.4 North RNIMBVESTPNEATIA. ......cooiiiiiiie e e 18
3.2.5 BAdEANUIIEMDEIT .....eeeieieteiee et e st e e s et e e s e ibe e e e e e anneee s 18
I Gl =T 1V 14 = VPP 19
R O o - o - WO PP PP OPPPPRPPPPPINY 20
3.3.1 Province of Newfoundland and Labrador............cooiiiiiioiiiiie et 20
3.3.2 Province of BritiSh COIUMIIA.........coiiiiiiiiiiiiee e e e 22
3.3.3 Kamloops, BritiSh COIUMBLAL. ........ccuiiiieiiiiiiiiii et e e e s e s e ereeeeeeeeeeeennnne 23
R Y (=11 {0 (o IR @ 5 v= 1 o N 24
T T oI (o 1 1 R (= Te [ o TR o] = g o TSN 24
3.3.6 Atlantic Canada OppOrtUNItIES AQEINCY.......cceeeeeeeeeee e ettt re e s e e e e e e aeaeeeterereeeaeaerrerrrarnaaan 25
o 01 1 o I (e £ PO P PP 25
G JE T £- 1 - o R T TS PUUPPPPPPIRS 26
B8 TEAIY ettt ettt ettt ettt ettt e et ettt e et e e e et et e e ettt et e et e et et et et eeet et e e enereens 27
R A T 1 - = PP PPTPPPP 29
LB ESTOMIBL ...ttt ettt R et e Rt e e e e e nrs 30
3.9 AZOres ISIands, POMTUGAL.........ccoiiiiiit et s amas et e st e e e s e seeeeeeee e s amsssasanaeeeeeeeeeeeeeeaees 31

4.0 Review of Innovative Practices in Regional SME Exporting Strategies in the.U.S............... 33
4.1 U.S. International Trade Commission (USITC): SME Exporting and Strategies,.2010...................... 33
Y= [=Tod Y N RPN 35
4.3 National Exporting INItative (NEL)..........eoiiiiiiiiiee ettt eme b 35
4.4 Brookings Institute Metropolitan EXPOrt INItALIVE...........cooiiuiieiiiie e ieeee e 36



4.5 East Michigan Council of Governments (EMCOG) and Eastern Upper Peninsula Regional Planning and

Development Commission (EUPRPDC) Regional EXporting Strategies...........occvvveiimrieeiniieee e 37
4.6 Trade Development Alliance of Greater SEattlE............uuviieiiiiiiiieiiiee e 38
A (] o - TSR PR ST PPR PP 39
4.8 Georgia Port of SavannafAtlanta LOGIStICS HUD............cooiiiiiiiiiii e 41
5.0 BiNational Collaborative Regional Strategi€s............coovviiiiiiiiiiimiiiiiiiiiiiii e 43
5.1 U.S:Canada Collaborative Regional Strat@gIeS........cc.uvrireeiiiiiimieiee e e s sciere e e e e s srvremree e e e e s snnrreeeeeeeand A4
5.1.1 Pacific NorthWest Economic Region (PNWERBGBESL.............vvveiiiiiiieeiiiiiiee et a4
5.1.2 The Greater Sault Region: Sault Ste Marie, Michigan and Sault Ste Marie, Ontario.................. 44
5.1.3 The Blue Water Region: St. Clair (Michigan) and Lambton (Ontario) Counties.........ccccccceeee..... 47
5.1.4 CanaddUnited States Trade CONLEL.......ccoiiiiiiii ettt e e e e eeeeeanes a7

5.2 European BNational and Multi-National Collaborative Regional Strategies............ccccvvvieeeiiimeneeeennn 48
LT RO 1Y T Yol 2 =YooV WS 48
5.2.2 GermamjKorea Cluster CollabOration.............ouvuiuiiiiiiiiiie i e e e 49
5.2.3 To Connect Business Program, North RWEEtphalia...........ccocceiiiiiiiiiini e, 50

6.0 SME Market Drivers and Regional Environment FacCLOrS. ............uuuuiiiiiiiimnniiiiieieeeeeeeeeeeeeeenn 52
7.0 Conclusion and ReCOMMENALIONS..........oooiiiiiiiiii e eei e 54
Appendix A: MSU CCED Regional Exporting Infrastructure ASSeSSmMent..............cooevvveeiuvrnnnnnnnd 56
APPENCIX B KBY LESSONS .. uuuiiiiiiiiiiiiiie e e e e e es e e e e e e e e e et s e e e e eeemiaseeaeeeeennns 58
Appendix C: Leading German INAUSEry CIUSTEES........ccoiiiiiiiiiii et 59
Appendix D: List of U.S. Free Trade Agreement Partner Countries...........ccccceeevvviinniiiiveeeennn. 60
Appendix E: Brookings Metropolitan EXportr&tegies MatriX................uuuuvviriiiiiiimnaneieeeeeeeeeeeeeeeen 61
APPENAIX ettt ettt e e e e et e e e e e e e e e e anrae 63
Appendix G: Summaries of European Communityn&iional Regional Collaboration Efforts......... 69



1.0 Introduction

Exporting,and small and mediurenterprise (SME) exporting in particular, have recently
become critical new components in national economic development strategies in response to
the impact of globalization and as an effective way to recover from the Great Recession.
Exporting has fueled powerhouse economies like Germany, China, Korea, Brazil, and others.
Substantial research and resources have supported the development of national exporting
strategies. But the development of suiational, or regional, export strateggand research to
support such strategies havagged for the most part.

In this country, the advent of regional SME export strategies has sprung mainly from the Obama

| RYAYAAGNI G§A2Y Q& wnmn bl A2yt 9ELRAEDY.LYAGAL
But that is not to say that the Administration has made regional exporting strategies a major

part of the new federal exporting architecture. As a federal initiative, a major focus of the

National Export Strategy has been on aligning federal agerna deploy their resources more

effectively to support SME exporting. A majmwthNHza i K| & 0 S SSfate@r&d& | & { & {
and Export PromotionSTEPprogram that was instituted in late 2011 to provide a significant

new infusion of exporting resourseleployedat the state levelThis program does not require

regional export strategies, but in keeping with fifocused approaches of the past, export

plans are requird of companies receiving STEP support.

We have conducted our research here with ae ey the needs oMichigan and U.S. regioha
economicplanners and theistakeholdersBased on our researdt this point the
development of regional exporting strategiin the U.S. iamited. We expect, however, that
that will change. In the meantimeye have identifiedsix regional exporting strategietsie

NRE21Ay3a LyadAaddziSQa a$S i NBWwifour métrgpolita LJ2 NI Ly A
regiong Los Angeles; Minneapol@t. Paul; Portland, OR; and Syracuse, New, dodkhe
MSU CenterforC6Y dzy A& | yR 902y 2YAO & WithhéadtMichiganQa O2 €
Council of Governments (EMCOG) and the Eastern Upper Peninsula Regional Planning and
Development Commission (EUPRRPDC)

This reportalso describesesearchconducted bythe MSU Center for Community and Economic
Development research team on a global s¢al@lentify innovative practices in regional SME
exporting strategies and foreign direct astment (FDI) attraction and answer the following
guestions.

W How can regins act strategically to increase successful SME exporting?

W What are the ways to increase the capacity of regions to support exporting?



W What outreach strategies can be usedrbgionallocal economic developers and export
assistance providers to engagnd encourage SMESs to start or increase exporting?

1.1 The Purpose and Organization of the Research

The underlyingurpose of this project is to provide Economic Development Districts
(EDDsacross the U.S. (and regioraild local economic developmentrganizations in Canada
and Mexico) with relevant knowledde help developeffectiveregional exportingstrategies
andattract FO to their regions. And strategies based omhtional regional collaboration
createunique opportunities in the developmenf data-driven trade and logistics hub
approaches.

This paper, then, is intended to illuminate a path towardsw thinking and innovative ideas
that EDDsnd other planning organizations can apply to the developmetit@f own regional
exporting strateggsand FDI attractionThis is important because increasing SME exporting
createsand retairsjobs According to the U.S. International Trade Administration, every
$197,000 of export revenue supports@exportrelated job. This paper focasprimarilyon
those entrepreneurial SMEs withghtech and higlgrowth potential.

This paper consists of seven sections. First, the nexus between exporting and foreign direct
investment and exporting and economic clustexbriefly discussed. Seconde briefly

describe ouresearch methodology. Third, international innovative exporting practices are
preliminarily explored. Fourth, U.S. innovative regional exporting practices are reviewed. Fifth,
bi-national regional collaboration initiatives are examinedtt§iSME market drivers and

regional environment factors are discussed. And seventh, a brief conclusion highlights our
findings and emphasizes that this paper represents a modest start in learning about and
developing effective regional SME exporting staes.

1.2 The Nexus between Exporting and Foreign Direct Investm(@iidl)

While the regional strategies identified in this paper focus on exporting activities, it is
important to be mindful of the nexusetweenexporting and foreign direchivestment(FDI)
And we look at this nexus specificatitihe context ofregional (substate)economic
development strategic planning in the U.Bhe shared goal of both exporting and Qb
cause additional economic assets to flow into the region from outside region In the U.S.
Department of Commerce, Economic Development Administration (EDA) (a funder of this
project) frameworkregiors are generallynulti-county Economic Development DistsdiEDDSs)
of which Comprehensive Economic DevelopingtrategieCEDS) are requiredrhe
fundamental objectiveof these strategiess to increase the assets, revenues, ineprand
resources of theegion orlocal places within the region



The inward flow btheseassets can be in the form ekportinggoods or serviesproduced in

the region tolocations outside the regioar in the form ofinvestmentfrom outside the region
(from either domestic offoreign sources\When the external recipients of &1 NB I A 2 Yy Q&
goods/services send payments for their purchasesXpotiters inthe region then the region

has benefited by receiving additional assets, revenues, income and resources.

In investment, a sueategoryisforeign direct investment, oFDI. FDI is investing inusinesses
located in he region by foreigmitizens ombusiresses; this often involves equibyvnership
(owning shares of stock) oftausinessn the region Thusgdirectinvestment typically involves a
high degree of control or influence over the firm into which the investment has been made.
Indirect investment, such as portfolio flows from institutions from abroad investing in equities
listed onU.S. stock exchanggrepresent another investment trackor a more detailed and
operational discussion of FDI, spablished work on urban and regiahplanning irthe global
knowledge economy

Exportinggoods and servicesom a regionand attractinginvestmentto a region share a single
common goalboth actionsmayresult in additionabenefits ofeconomic growthnew jobs,
and/or competitiveadvantageto the region

1.3 Exporting and Economic Clusters

Economiebase theory provide the conceptual foundation for the objective of causing
the inward flow of additional resources to the region by means of expased strategies. The
differentiation of basic and noibasic economic activities in this theory suaecently stated by
Yupo Chan:

OAn economiebase study is an attempt to determine those economic activities devoted to the
SELRNI 2F 322R& YR aSNIWA OS dactvity 8 hotghtoliak S & (i dzR @
being the primary reason for the earning ability and economic growth of the community.

Because these basic industries sell their products and services outside of the ardmsioor

service industries can be supported withinrK S 02 YYdzy A @ Q& 062 dzy Rl NASa o
dry cleaners, shoe repairers, grocery clerks, bakers and movie operators serve others in the

area who are engaged in the principal activities of the community, which may be mining,
manufacturing, trade, osome other industry. These service industries have as their main

function the pravision of goods and servicespersons living in the communityé

! Kenneth E. Corey and Mark I. Wilsbimban and Regional Technology Planning: Planning Practice in the Global
Knowledge Economizondon and New York: Routledge, 2006.

% Yupo Chan Location Theory and Decision Analysis: Analytics of Spatiahlitfon TechnologyHeidelberg::
SpringefVerlag Berlin Heidelber@011. Pgs. 1-29.



Foran empirical application of thigractice, the Redwood Region Econoi&velopment
Commission in nortbern Californighas used basic/nebasic concepts to inform its CEDS. For
example, the Humboldt County, California CEDS has premised its core strategy on the

FLILIX AOFGA2Y 2F aiKS fSFRAYy3I SO2y2YAO (GKS2NE
grow.¢® Ths CEDS was inspired by economic baeery and clusterhieory. The application of

these theories is described below.

Base industry clusters compete fglobal customerand bcal labor thereby driving greater
growth in wages, productivity,ral jobs inthe local economyi-rom 2003 to 2006, average
wages in the total Humboldt County economy increased 13.4% (from $25,220 to $28,600). For
the same period, average wages in the base industries increasé#ifom $27,663 to
$32,277)" Base industries aréhts a natural target for strategic investment of limited
economic development resources. Humboldt County's base industries include:

Forest Products

Education and Research

Tourism

Niche Manufacturing

Dairy and Dairy Processing

Specialty Agculture

Fisheries, Fish Processing, and Aquaculture

Information Technology

€ € € 8 ¢ €& €& € ¢

Arts and Culture

These industries were identified based on their export value, their concentration in the region,
their competitive advantage in national and internatednmarkets, and their potential for
future growth.

The local economy also includes industries that grow primarily from the demands of the local
population. They circulate capital within the local economy, and provide critical services, jobs
and resource$or the economy, such as health care, childcare, retail, and construction. Support
industries include:

® TheNorth Coast Prosperity Website. Retrieved May 11, 2012 from
http://www.northcoastprosperity.com/localeconomy/prosperitystrategy

* Redwood Region Economic Development Commission (no date) Prosperity ! The North Coast Strategy.

l dzYo 2t RG / 2dzyieéQa / 2YLINBKSyaiA@dS 902y2YAO0 5S@St 2LIrSyi
Economic Bvelopment Commission. Retrieved May 11, 20bgnf
http://www.northcoastprosperity.com/files/webfm/contents/prospety.pdf.
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Retall
Transportation
Business Services
Financelnsurance
Government
Health Care

Child Care

Real Estate
Construction
Wholesale
Utilities’

€ € € 8 & € € € €€ € €

Regional sectotlusters provide companies with greater access and interaction with foreign
markets. Companies in clusters are able to take advantage of both local and global knowledge
bases to enhance innovation and increase expoFor example, industries that are largely
technical benefit from the spatial proximity of the cluster, as companies and individuals can
easily and conveniently share tacit knowledge. Industries that are knowdealggd benefit

from the accessibility foglobal resources that the clustenables through global pipelinés.

Clusters encourage rivalries and competition between companies within the cluster, which
drives regional innovation, as companies try to gain a competitive advaint&jesters attract

a highly skilled labor force that promotes innovation through labor mobility, boosting cluster
wide innovatior® Ultimately, the innovation that results from regional industry clusters
AYONBI aSa O2YLI yAaASaQ 3It2o0lf O2YLISUGAGAQPSYySaas

®The NorthCoast Prosperity Website. 201Retrieved June, 201ttp://www.northcoastprosperity.com/

PaSNRAO {® DSNIfSNIFYR 5FFAR | ® NB2ATS® D& {20HAS / 2F (SyEATaMe S
on July 27, 2012http://www.druid.dk/uploads/tx_picturedb/ds20051603.pdf

"TYRSNA alfYdSNH YR 52YAYAO t26SNW® a6l 260 52 OCANNE A
July 27, 2012http://www.dr uid.dk/conferences/summer2003/papers/MALMBERG_POWER.pdf

PaSNAO {® DSNIfSNIIYR 5FFOAR o 22f7FSo G{ LI OS 2F Yy2sf S
on July 27, 2012http://www.druid.dk/uploads/tx_picturedb/ds20051603.pdf
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2.0 Methodology

Researcltommenced on this MSU EDA University CenteRfegional Economic Innovation
projecton May 31, 2012.Theproject methoddogy consisted of identifyingnd interviewing
experts in exporpromotionand FDI support; conductingcamprehensive (but by no means
exhaustive) literature review; providing a webinar presentatiome 29, 2018 obtain
external feedbaclon the first draft andthen drafting our final paper based on incorporating
external and internal feedbacknd additional research

Expertswere identifiedbased ortheir work in public or private sector exper¢lated
organizations, their publication of exper¢lated works, their presentations at relevant
conferences, or through referrals by other experiSve gmi-structured telephone interviews
with identified experts were conducted iaform the context othe regional SME exponti
strategies described belovwKey informants at the state and national levalso helpedyuide
our researchand piovidedfeedback on drafts of thigaper.

The project team conducted amline literature review ofooth international andJ.S.sources
reporting onexportingpromotion/support policies and progranand FDI attraction. Reports
by agencies and organizations, Buas the U.S. International Trade CommissionlTiZ3n the
U.S. Department of CommercBuropean Commission (EC), and Organization for Economic
Comeration and Development (OEQDdved especially helpfullThe project team analyzed
resources at the lodaregonal, and national leveis the context of how each supports export
promotion or FDI attraction and is used at the regional level.

The project team presented the early results and research findings in a webinar June 29, 2012.
Participants inhis webinar provided invaluable feedback awothustdiscussion of our first

draft. Overthe next 30 days, the project team conductadditionalresearch to address issues
identified in the webinar discussion, and revised thiaft narrative accordingly.

The trematic contairs of this papeemanated in large part froi K S a { | current®.58 Q &
EDAfundedproject (that runs through December 31, 201@8nnovative Regiondhfrastructure
to SupportExport Market Entry and Expansion for Small and MediummBsse< In

developing regional SME export strategies witlo economic development districtEDD3), the
MSU CCEproject team andheseregional partners have sought to incorporateraitional
collaborationas a mean$o achievemutually-beneficialeconanic development goals.
Feedback from theegional leadersn this project Jeff Haganexecutive director of thé&astern
Upper Peninsula Regional Planning and Development Commissiodaadritzpatrick,
program coordinatoat the East Michigan Counof Governmentswas invaluable in grounding
our research and analysis in the workday realitpafregional plannepartners.

10



3.0 International Review of Innovative Practices iRegionalSME Exporting Strategies

SME eportinghasrecently becomea critical new componenin nationaleconomic

development strategiesilt is increasingly understood that powerhouse economies like
Germany, South Korea, and China use exporting as a prime driver of their economic growth.
This new focug economic development pcticeon exporting has led marigcal,regional

and stateeconomic planners to seek waysitereaseSME expoihg. U.Sresourceshave
supportedpreliminaryresearch orthe role and impacbf SMEs in exporting and economic
growth, and how to improve SM&rategicperformance

TheEuropean CommunityeG and its27 member national states have acquired extensive
experience in designing and implementing exporting strategies at various scales, including sub
state or subprovincial rggions. Europeanxporting strategies are moreoveomponents of

broader irternationalization strategies that includexporting as well aoreign direct

investment (FDI)participation in international value chains, improving access to new
technologies, ad otherforms of interSME cooperation

An OECD Working Group found that sectors and regadtwsigin, network and supply chain

links, social ties, immigrant links, and improved global trade infrastructure seemed to stimulate

SME internationalizatiorThe OECD furthé 6 8 SNIWSR G K (0 & aedatediand T+ O 2 NJ
that they reflect recently emerging trends, including, for example, the increasing importance of
linkages with lucrative supply systems and value chain networks of larger global plagdi&to
internationalization'°

Thefindings of theOECD Working Growpe reflectedin large parin the elementsof MSU
/19504 NB3IA 2 Y hictur&dsdelsmdintihytIhcludgs Bdftlasvasiphyscal and
institutional assets (see AppendMor the MSU CCED regional exporting infrastructure
assessment)Soft export infrastructure assets in a U.S. context will be discussed or8page

2 KAfS GKS h9/5 22NJAy3 DNRdzLJ 20 aASNBSR -GKFG ad
national approach to pnmoting SME internationalization in several countries, including

l dZAGNF €t AlE /1T SOK wSLlzot A0 DSNXIyeész DNBSOS: |
approaches wasomewhat abbreviated®

° EC, Diectorate-General for Enterprise and IndustdSupporting the Internationalisation of SKIEDécember
2007.http://ec.europa.eu/enterprise/newsroom/cf/itemdetail.cfm?item_id=3328

Y OECD Working Party on SMEs and Entrepreneurshgp2 LJ . F NNA SNB YR 5NAGSNE (2 {a9
2009.http://www.oecd.org/dataoecd/16/26/43357832.pdf
114

Ibid.

11



The following sectioprovides an overview ahnovative regional exporting strategies and
practicesat a global scaleutside of the U.SThese exporting strategies elementsof these
strategiescouldprovidemodels forU.S. regionso adopt to their specificeeds anctonditions
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3.1Singapore

Singapore has a long trading history. From the early 19th century until the 1960s,
Singapore was a majoplonial seaport ithe global British Empire. Once colonial rule ended,
Singapore took a different patompared to most newhndependentcountries The Singapore
Economic Development Board (EDB) Yeasdedin 1961 to create an effective inward
investment and export promotion process. After Singapore was expelled from Malaysia in 1965,
the EDB assumed an unparalleled role in guiding thgapore national economy and
implementing a tradébased economic policy. Expulsion from Malaysia resulted in the loss of

access to raw materials and a large domestic market, necessitating
a bold new approacf?:

Key Lesson
9 Use ports, railroads,

Today Englishspeaking Singapore has developed infrastructure to
airports, and support becoming anajor logistics hub by taking advantage of its
[ : . : 2
el s i s strategicgateway location to Southeast AstaSingapore has a
exporting and elevate | Population of 5.4 million peopland ranks 14ttgloballyin
economies. exporting™* Facilitieshave been developefbr Singaporéo serve
. as a trade bb with many companies basing their headquarters
(A complete list oKey . R 2 L. e e 4 oA N N AL
Lessonssin Appendix there. Singagp N> Qa KAIKgl & aeausSY ONBlIuOSa
B.) ports of entry and Southeast Asia by land, increasing trade traffic.
Regons with similar infrastructurand geographic characteristics
Oy fSIFENY FTNRY {Ay3lLR2NBQa Y2 migHwaystf Reirdza S LJ2 NI
advantageo increase exporting and elevatieeir economies.

The strengthsof A y A LI2NBE Q& f23AaGA0&a Kdzo Ay Of dzRSY

1 A strong, developed physical infrastructure including ports, airports, highways, and
railroads

1 Good connectivity to bitn global and regional trading hubs and manufacturing bases by
both air and sea

1 Major shippers and logistics service providers have based their regional headquarters in
Singapore

1 Stable political, economic, and social conditions

1 An educated workforce

PLAYAELRNBE 95. 5 4¢KS mMipcnaédd wSOINARSOSR WdzA & MCEI HAMHO
http://www.edb.gov.sg/edb/sg/en_uk/index/about edb/our_history/the 1960s.html

®TheWorking Group on LogistO&a @ 5SSt 2LIAy 3 { Ay 3l LINB Ayd2 + Dfz2olf
http://app.mti.gov.sg/data/pages/507/doc/ERC_SVS LOG_MainReport.pdf

YISy GNFE Ly aGStfAa3aSyTBeSnvoldbiyoeka0o2. G { Ay Il L2 NB dé
https://www.cia.gov/library/publications/theworld-factbook/geos/sn.html

13



http://www.edb.gov.sg/edb/sg/en_uk/index/about_edb/our_history/the_1960s.html
http://app.mti.gov.sg/data/pages/507/doc/ERC_SVS_LOG_MainReport.pdf

1 Astrong legal system and busindsendly tax structure that is attractive to companies
and investorsand

1 Government is preactive in opening doors for businesses through bilateral and
multilateral initiatives, including FTA%

SubstantiaFDI is attracted to Singaporareflection of its open legal framework and
transparentpolicies. Investors are not required to form joint ventures with local partners; both
local and foreign investors arsubjectto uniform regulations® Singapore offrseight

designated Free TradZones (FTZs), which encouragport growth, foreign investment, and
greater trade!’ In the FTZs, imported goods can be repackaged and &xpaith few customs
requirements { Ay 3| LI2 NB Q& aihpdit FL8 pidvidequalyadeessitd bth foreign
and locakcompanies'®

The SingaporeddnomicDevelopment Board (EDBas an international reach that was

engineered to assist inward foreign investm&with offices located throughout Europe, Asia,

and North America, including six U.S. offité¢.K S 95. Qa 3If 26l f ae&adasSy Ly
provide a relevant model for regions competing in the modern global economy and for creating

an effective system ahvestment intelligencegathering and marketing activities. The
{AY3IlILIRNBE az2RStx t2y3 gA0GK WFLIyYyQa | LINEI OKX
Dragon Economies, and later by China, as they developed their own economies based on

exports and inwardFDI.

The Singapore Ministry of Trade and Industry targets SMEs thitmothhSPRING Singapore and

the Exporter Development Prograi®RING Singapore provides a broad range of SME
assistance, including the Angel Investor Tax Deduction program and Managassetate
Partnership. The latteraisesthe profiles of local SMEs to attract new graduat&seExporter
Development Prograranhancethe exporting capabilities of SMEs with limited exporting
experience. This program provides export strategy planning assistance, export training courses,

¢ S 22NJAy3 DNRdzLJ 2y [ 23A
®ro{d /2YYSNDALE { SNIBAOS I

{2dz0iKSIFad ! axr o¢ HAMM®

YEAYIELRNE 902y2YA0 5808t 2LIySyid . 2FENR®  a{Ay3l LRNB { S0«

http://www.edb.gov.sg/edb/sg/en_uk/index/news/articles/singapore_secures.html

Bro{d /2YYSNDALE { SNBAOS® a52Ay3 . dzaAySaa Ay {Ay3al LRNB

YSingapore EDBg KS mMdpcna ®é wSUINASOHSR WdzA & ¢S HAMHO

http://www.edb.gov.sg/edb/sg/en uk/index/about_edb/our_history/the 1960s.html

PLAY3LLERNE 95. 5 4/ 2yidl Ot 95. oé¢ WSOUNASOSR WdzA & cX HAMH °
http://www.edb.gov.sg/edb/sg/en_uk/index/ContactEDB.html/
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http://www.edb.gov.sg/edb/sg/en_uk/index/news/articles/singapore_secures.html
http://www.edb.gov.sg/edb/sg/en_uk/index/ContactEDB.html/

and overseas market visiver a5-7 monthspan®

3.2Germany

DS NY)Y I y & QiiverSeEdnismy Eurnetly ranks thirdgloballywith exports
I 002dzy GAYy 3 TFT2NJ n1r 2% Gériefy h@sagmpuiaidn 6f81 ndlllon Ay  H N
people® DS NI I y & Q &is diiv@rebyit#e¥ fajor factors regional clusters,
research/development and innovation, and agggire exporting.

3.2.1 SMEExporting

SMESs account for 98% of German companiesépbrt.>* The most exportlependent
sectors are the transportation goods and manufacturing sectors, where exporting accounts for
approximatelyoneF A T i K 2F (GKS O2YLJ yASaQechngld@p ieedch al y @
and developmenintensive, highvalue exports, which allow the companies to &eremely
competitiveglobally German SMEs will often work with larger companies and s #s a
resource for reachintarger markets, as in the cases of motor vehicles, machinery, and
chemicals?

To supportSMEsat the regional level, eegionaldevelopment

Key Lessons ) _ _
bankprovidesSMEswith accesgo business development loans.

1 Regional development

banksprovide SMEs Policies vary from region to region; some regions actively market
with access to and promote local exports while attracting investments. For
development loans. example, Bavaai sponsors trade fairs in New York to promote

1 Crossborder, region
to-regionSME
exporting programs
encourage export
growth.

German companies within the region. In addition, North Rhine
Westphaliawhich rankdirst in terms of FDlis marketed by the

“IE Singaporgg L9 { Ay 3+ LI2NB [ dzyOKSa bSg 9ELIRZNI tNRANFYYS G2 |
http://www.iesingapore.gov.sg/wps/portal/PressRelease?WCM_GLOBAL_CONTEXT=/wps/wcm/connect/ie/My+P
ortal/Main/Press+Room/Press+Releases/2009/IE+Singapore+LaunaveskEXport+Programme+To+Help+Singap
ore+SMEs

ZISYGNFf LyGSttAa3asyheWorltd BaEhodReteved DUBASY 20128 ® ¢
https://www.cia.gov/library/publications/theworld-factbook/geos/gm.html.

CKS 22NIR .Fylo® G9 ELIZNI D521 dE2 2 Rudn maydR  { SNIBA O0S & &2
http://data.worldbank.org/indicator/NE.EXP.GNFS.ZS

BISYGNFf LyGaStta3asyheWort FaéhodiRetieved DUBAGY 20128 ® ¢
https://www.cia.gov/library/publications/theworld-factbook/geos/gm.html.

2“: YAGSR {1 iGSa LYGSNYyFGAz2yl t -gizhdBRtErprised: V.. JaddEN Exygott a{VYlIfft
' OGAGAGASAT FYR . FNNASNEB FYR hLILRNIdzyAGASE 9ELISNARSYOSR
http://www.usitc.gov/publications/332/pub4169.pdf
25 .

Ibid.
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ailrisSQa aAyAaaNeE 2F 902y2YAO ! FFI
the innovation andexporting activities of SMES.

North RhineWestphaliasupporteda crossborder, regionto-region SME exporting program

that encourageccrosshorder trade with the Netherlands, called the INFIRRD progren. This
program which concluded in 2008pnnectd some20 chambers of commerce, business
development organizations, technology centers, and universities in both countries. These
groups worledto provide training, market information, and business support services to

promote SME trade between thevo regions?’ Discussion of the INTER9 5 LINE I NJ Y Q&
successor, To ConrteBusiness, appears in Section 5.2.3

3.2.2Regional Clusters

Germany has made extensive use of industry eligstvhich act asritical mechanisms in
making the German economy onéthe strangest in the world. Among other thingdusters
provide a means by which smaller companies regth out to global markets. Germalusters
are organized both privately and publicly with public funding provided by both the federal and
state governments.The German model focuses on a smaller number of strong clusters as more
effective than a larger number of weaker clustése AppendiCT 2 NJ D S Madingédy& a
clusters)®

Cluster objectivesclude:

Pooling regional competencies

Initiating collatorative technology development

Carrying out mutual networking

Learning from like clusters

Conducting training and educational activities for companies within the clusters
Generating internationarade?®

= =4 =4 4 -4 -

BF5A LYGSttAaSyOSed  G9dz2NRLISEY [/ AGA 2812 httpRWwWwWWBEik2y a 2F (K
partner.de/fileadmin/chefredaktion/pdf/studierrankings/2012_en_Europea@itiesAwards.pdf

TLYyAGSR {GFdSa LYGSNYLFGAZY I -gizhdBRtérprised: V.6 JaddEN Exypott a{ YI £ f
Activities, and Barriers and Oppdey/ A i A S8 9ELISNASYOSR 6& ! ®{d® CANNEADE HAMA
http://www.usitc.gov/publications/332/pub4169.pdf

%8 Christensen, Thomas Alslev, Gerd Meier zu Kécker, Thomas LaBamgr, Morten Solgaard Thomsemd

YNBaGSy htSaSyo G/ tdzaGSNI YR bSGg2N] t2fA0& tNRIANIYYS:
http://www.clustercollaboration.eu/documents/10147/2329/Cluster_policy programmes_in_Northern_Europe.

pdf

®DSNR aSASNITdz YI OUSNE [AlLYS DENYIGTE FyR | Stydzi YSNBSH
SATFSNBYyOSadé aAyAaidNe mg/NwWwEaSENOK YR 9RdzOFGA2Y ® Hn.
network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany and_Korea
Similarities_and_Differeres.pdf
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[ fdzZaAGSNR O2tfF02NFGS yR O02YLISGS 6AGK 2yS |y?2
designation, which is determined by the Federal Ministry for Research and Education. Leading

edge clusters receive funding for dedicated reseamt development from thdinistry,

adding incentive to be innovative and competitive both globally and lotally.

Funding for the majority of German cluster formation comes from both federal and state
governments. The clusters are usually formed from regional development painiks
supported by public funding. Publidiynded clusters are usually politically initiated, according
to the ResearcMinistry, and managed by public agenciés.

It is interesting to note that about one third of the most competitive clusters are priyatel
funded. These clusters receive funding fratemembers to manage the cluster. The clusters
are oten driven by SME collaboratiavith clear benefits to cluster memberé. These clusters
often operate independently from polieyakers and are driven throtaghe input of cluster
members.

3.23 FDI Attraction

Germany established a new foreign trade and inward investment agency, Germany
Trade and Investn 2009. Itanission is to promote Germany as a location for industrial and
technological investments aridentify investors for the German market. The agency advises
and supports foreign companies seekingreest in Germangnd assists German companies
looking toexport Germany Trade and Invegstovidescompanies withcomprehensive and
tailored economic ad industry déa as well as information about exporting regulations and
opportunitiesin foreign markes.*

Germany Trade and Invest relies on an international network of industry analysts who perform
on-site research on foreign markets and supports foreign businesses lookimgettin

Germany. The international team of expecsllaborateswith the German Céimber Networkio
provide more comprehensive market information for German companibg partnership

allows German exporterad potential foreign investors benefit from a centralized first point

CSRSNIf aAyradNBE 2F 9RdzOI (A 2RISR WIS NI K2 YELISOHIIAAGINSAY D £
http://www.bmbf.de/en/10726.php

UDSNR aSASNITdz YI O1SNE [AlLYS DENYIFGTE FyR | Stydzi YSNBSH
DifferenOS & ® ¢ aAyAaidNR FT2NJ wSaSFNOK YR 9RdzOF GA2Y D HAnpd

%2 Christensen, Thomas Alslev, Gerd Meier zu Kécker, Thomas LdBamgr, Morten Solgaard Thomsen, and

YNB&AGSY htSaSyo G/ tdzaGiSNI FYR bSig2N] t2fA0& tNRBINIYYS.
http://www.clustercollaboration.eu/documents/10147/23229/Cluster_policy programmes_in_Northern Europe.

pdf

BDSNXIFY 1 YSNAOIY [/ KIFEYOSNARA 2¥R/ 2YVSHIDS®® wsbDINBIOER owmi RS
http://www.gaccny.com/vertretungen/germamnyrade-and-invest/
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of contact overseas wittailored information and consténcy servies all providedy one
agency*

3.24 North RhineWestphalia

Thestate of North RhinéVestphaliaranks first in exportingmongGerman statesind
has a population of around 18 millidh Primaryexports include machinery and equipment,
chemicas, and basic metaf§.North RhineWestphalia attracts the most FDI of any German
state, and ranks first in FDI attraction stratégythe EU?’ The region has two major
AYOGSNYFGAZ2YEFE FTANLRNIA&AS AyOf dzZRAY 3 5dzA 40 dzNH X
Dusseldorf increase market access for SMEs and attract FDI through hosting international trade
fairs.

The staterun agency, NRW Invest, matk North RhineNestphalia both domestically and
internationally asa primeinvestmentsite to attract externalinvestmens. NRW Invest assists
investorsby providing advice and guidance throumit the entireinvestmentprocess. The
agency analyzes inv@sent projects and provides investors a matching service for suitable
locations in tle state for their investment.Teninternational officegrovide investor supporto
attract FDf®

3.25 BadenWirttemberqg

The state of BadehVurttemberg ranks second in exporting among German states
has a population of around 11 millidA Baden2 NNJi ( S Y 0 S NHetted e@iohdz NJi
focuses on highechnology industries and manufacturing. The statdudesthe Stuttgart city
region, which headquarters world famous corporatiolilse IBM, MercedesBenz and Porsche,

Key Lessons

i Provide SMEs edudah on
how to exploit
comparative advantages

91 Use local higher education
AyaildAaddziazya
train SMEs.

(nn_10940/EN/organisatiean/laenderen/nw-en/nw-en-

an D22R wSlaz2ya 7T2WestpaligN2012y 3SaiyYSyiad 58
http://www.nrwinvest.com/NRW_at_a_glance/Good_reasons_for NRW/index.php
¥F5A LYGSttAaSyOSe® a9dMNRLISHY /AGASE YR NBIA2Yya 27
partner.de/fileadmin/chefredaktion/pdf/studierrankings/2012_en_Europeabties-Awards.pdf
Fhw2 dLYFSAG® ! o 2westphhlia. ©@612Hte/MEvKnrwintest fofh/About_us/index.php
POANBLISHY [/ 2YYA&AAAZ2Y D  G[l 062dzNJ al NJ SO LYF2N¥YIGA2Yy ®¢
http://ec.europa.eu/eures/main.jsp?catld=367&acro=Imi&lang=en&countryld=DE&regionld=DE1&nuts2Code=null
&nuts3Code=null
.dzy RSa NI} 4 NNId SR SWH b ¢ WSUNARSOSR Wdzf @ MTI HAMHOD
http://www.bundesrat.de/nn_11644/EN/organisatioen/laenderen/bw-en/bw-en-node.html?__nnn=true
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in addition to a largeumberof exporting SME¥ SME support is a commitment of the state
320SNYYSyiGz a {a9a 3ASYSNI*S I NRPdzyR KIFEfF 27F

The Stuttgart Region Economic Development Corporation, a public company, collaborates with
companies, research institutions, local business promotard,chambers to promote

economic developmeri® The company educates local companies on how to best capitalize on

0KS NB3IA2YyQa | RGIYy(GlFI3aSao ¢KS {ddzid3r NI wS3aAiz
region to foreign investors and undertakes tradessions in North America.

The Reutlingen University houses the Export Academy Bad@attemberg, which provides
services and training to companies that wish to export. The academy hosts seminars for
companies seeking access to specific foreign marKkatsrnational cooperation opportunities

are also available through the academy, granting companies easy access to foreign fiarkets.

3.26 Bavaria
The state of Bavarianks third in exportingmongGerman stategand has a population
ofaround 125 milin* ¢ KS . I g NA LYy 3I2FSNYYSyd &0 NHzOG dzZNB R
export model, which has propelled economic growth
Key Lesson 0KNRdzZAK2dzl GKS NB3IA2Yyd ¢KS 3208
{| Establish international economic strategy created in 2008 emphasizes incredhimg
offices to promote FDI number ofand suppoting SME exporters. The strategy
attraction and provide accentuates the importance of trade missions and shows,

market access for SMEs. | convenientaccess to foreign markets, and export financing and
support by regional partners. The Bavarian government
provides services toompaniego support exporation.”> For instance, the stateun
corporation Bayern International assists Bavarian SMEs with export marketing and attracts FDI
to the region,while the Bavaria International Economy Center works with SMEs to improve
export readinesé® The Bavarian government has also establishedffi€esinternationally to

P 0dz G NG wS3AA2y 902y 2YA0 58505t 2 LIYSy ihtipl/euNdgignNd G A2y & .
stuttgart.de/en/stuttgart_region/business_innovation.html

“The Stateof Badeh NNII i SYO SNH® a52Ay 3 . dzi A y Btp:nvé.baded-i NA SOSR 2y W
wuerttemberg.de/en/doing_business/86221.html

2E0dz G NI wSAA2y 902y 2YA0 5 S 0S5 2dBYISK Ahftg/feuNdgigni Hid 2 y ® & .
stuttgart.de/en/stuttgart_region/business_innovation.html

3 ExportAkademie Baden Wirttemberg. Reutlingen University. 20itt://www.eabw.org/

“ dzy RSaANI G G¢KS CNBS {GFGS 2F . IO NALF®é wSUENRSHSR  wdz
POYAEAF LAGNIGS FyR . NHz2OS YFdGil & a.22adAy3d 9ELERNIAaAs 585¢
2011.

http://www.brookings.edu/~/media/research/files/papers/2011/1/26%20exports%20katz%?20istrate/0126_export
s_katz_istrate.pdf

“BayernIntdly/ F GA2Yy Lt d  at NBY2GAY3 . | GFNRI d¢ P @ENREY . dzNBId
12, 2012 http://lwww.bayern-international.de/en/aboutus/
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promote the state as a location for business and investment and provide Bavarian cespani
access to international markeféInvest in Bavaria, a regional agency, sends representatives to
major trade fairs, organizes seminars, and facilitates location visits for investors to aggressively
pursue FDI attraction.

3.3 Canada

Canada rank&2thin exporting, which accounts forgpNR EA YI G St & ovy: 2 F |/
GDP® with 80% of all Canadian exportsiggto the United State4? Canada has a population
of around 34.3 millior°

Canadian @mpanies seeking to export are provided with multiple funding amgithrough
inter-governmental programs. Programs include the International Trade Assistance Program,
the Business and Market Development Program, the Business Networks Program, and the SME
Fund. These programs provide grants and loans which can suppo®ME as it bears the

costs of exporting*

The following suksections review innovative regional exporting strategies and practices in
Canadian regions. These exporting strategies and practices associated with specific useful and
productive expordevelopment resources could serve as modeldf@. regions.

3.3.1 Province of Newfoundland and Labrador

Theremote Canadian Atlantic province of Newfoundland and Labraadich joined
Canada in 194%as a population of atut 510,000 with most of theopulation located on the

TOEGENREY {GFGS /1 KEyOSt f S Nip:dwww derwhlrig Ndydr.daégov G KS 2 2 NI Rdé
portlets/xview/Anlage/4010851/Bavaria%20in%20the%20world.pdf

BeKS 22NI R CI O o 2 athstwwwicia.goy/libRady/gublicationsytheworld-

factbook/geos/ca.html

“hSeTF2dzy REFYR [FONIFR2NY Lyy2@l (A 2D6Elopbidt Srdtegy Y R wdzNI £ 5 S ¢
bS6F2dzy Rt FYR YR [FO0NIR2NWé HnnT®
http://www.ibrd.gov.nl.ca/publications/Export_Development_Strategy.pdf

M SYyGaNFf LydStt A3 Shedsrd FagtBogieiriavedid? July, 2032, ® ¢
https://www.cia.goVv/library/publications/theworld-factbook/geos/ca.html

* More discussion of SME exporting in Canada is located in:

I NBEFNF hNESNE al NIAYS {LISyOSs IRAHYY {waA9R A9yERL 2 NIySNE/ dENA Ehi
http://www.sme-fdi.gc.ca/eic/site/sme_fdi
prf_pme.nsf/ivwapj/Canadian_SME_Exportefsg.pdf/$FILE/Canadian_SME_Exporters_Eng.pdf

LYRdzaGNE /Yyl RIF® G/ Iyl RA I hitp/fwdid. it.de.caleitzSite/sha & 9 E L2 NI SNE b ¢
rppe.nsf/ivwapj/KSBESRPE Juidein2011 eng.pdf/$FILE/KSBSRPE Juilelin2011 eng.pdf
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Island of Newfoundland® The government of Newfoundland and Labrador has developed a
relatively mature, comprehensive system to support an exporting and investment attraction
agenda. The provincial system accommodates sectodbkabprovincial dimensins to

exporting and investment attraction as means to elaborate strategic planning and programming
at different scales, e.g., the cultural economic tourism sectoratride subprovincial scalg

such as Fogo IslandThe provirte of Newfoundland and Labrador provides U.S. regional
planners with a strong SME exporting strategy to use @stential model for predominantly

rural and isolatedegions.

TheprovincialDepartment of InnovationTrade, and Rural Developmeteveloped a
exporting strategyn 2007that focuses on:

Increasing SME exporting

Working with SMEs to educate SMEs
Assisting in SME exporting development
Identifying new marketsand

Increasing the value and diversity of expotts

= =4 4 -4 A

The strategy provides SMEs market entry suppbtarket oppatunity seminarsare offeredto
SMEswhich connecexporting companies and pential

Key Lesson exporterswith federal agencies and industry associations
f Connectexporting companies | that promote exporting andintroduce SMEs to target
and potential exporters with markets around the world.
federal agencies and industry
assaiations that promote After Kathy Dunderdale became Premier in 20h@, t
exporting. provincial Department of Innovation, Tradend Rural

Develpmentwas reorganized in 2011 as the Department of
Innovation, Business, and Rural Development. It prov@ME&swith information collected on
local, national, an@lobal market trends. SMEanalso obtaindetailed market intelligence,
contact assistanceand information about specific market opportunities. Information is readily
available through th®epartment a e réglofal offices and lidcal offices.

The agency alsprovides SMEs with market advice and counseling. With this assistance, SMEs
cancreate market entry plans and identify market partners to assist with market penetration.
An Export Readiness Assessment can help SMEs understand their level of pregatedn

°2Newfoundland and Labrador Statistic Agency website. Department of Finance. Retrieved July 17, 2012.
http://www.stats.gov.nl.ca/

®NewfoundlaR [ F 0N} R2NY Lyy2@l GA2ys ¢N}RS FyR wdNI f 58@St 2 LIY

bSé6F2dzy Rt FYR YR [FO0NIR2NXEé HnnT®
http://www.ibrd.gov.nl.ca/publications/Export_Develo pment_Strategy.pdf
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export and help develofraining prograns tailored to the needs dMEs to relp them prepare
for exporting>

The provincial regional exporting strategy also calls for trade missions and exhibitions to help
provide SMEs with access to new markets. These trade missions are often done in
collaboraton with other provinces, andften funded by agencies such &ise Canad&tlantic
Provinces Agreement on International Business Developiteergduce costs to participating
SMEs

Fogo Islandan isolated islad of 110 square miles with a population of so2)&00 peop off

the mainisland of Newfoundland, faced the threat of its populatlgingrelocated by the
provincial government of Premier Joey Smallwood 45 years agesponse to the threat of
relocation, the communityestablished the Fogo Island -Cperative Society Limitetthat

developed a strong exporting mod®&lThe cooperative builds fishing boats and buys

abandoned fiskprocessing plants while seeking foreign buyers of consumer fish products. With
750 employees, the cooperative exports to 19 different countries fooebgales totaling over

$25 millionCADIn 2011°°

Fogo Islandlsoexports services and tourism with the supporttioé local Shorefast

Foundation that wasounded in 2006 ThefoundationY | NJ S & Cguliutalassétd | Y RQ4&
through innovationbasedand entrepreneurial programsSince its establishmenthé
foundationhasleveraged federal and provincial resouradsiearly $20 million in privatpublic
investmentsaimed at attracting tourists and supportimglandbusinesses The foundation

stal Sa GKIG AGAa aLINRB2SOGa ¢gAff o0dzZAftR 2y GKS LIS2
leading destination for geotourism and to build another leg to the economy of this special

L) | BSdé

3.3.2 Province of British Columbia

MeKS ! d{® D2OSNYYSyYyl ! O02dzyliloAfAlGe hTFAOS NBLENISR Ay
' d{d YR C2NBAIY [/ 2dzyiNAS& 9ELERNI tNRBY2(GA2Y | OGADBAGASE:;
unigue neeals of SMEs. The Newfoundland Labrador Department of Innovation, Business, and Rural Development

is a good model for U.S. regional planners addressing the needs of exporting SMEs. The text of the Testimony

provided by the USGAO is locatedldtp://www.gao.gov/htext/d10310t.html

*DIEGAY 2Aftd acz232 Laf !l yR htpowdd.ifieshieftexecativeSomirduzs S d ¢ Wdzt ¢
54153

®LYyRdz2GNE / FYIFIRFE® 4/ FyFRFE /2YLIFyeée /[ FLIOoAtAGASE dE wSit
http://www.ic.gc.ca/app/ccc/sch/nvgt.do?sbPrti=&prtl=1&estbimntNo=900042680000&profile=cmpltPrfl&profile
Id=21&app=sold&lang=eng

IK2NBFLalG C2dzyRIGA2Y 6So0ariSeo a!ozdzi ! &dé wSGiNKSIHSR
http://www.shorefast.org/?page_id=237

%% |bid.
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The province of Britls Columbia has a population about4.6 million>® The provincial
governmentprovidesresourcedo help SMEsSh developing export plasand inidentifying
appropriate new markets. These resourcae availabldoth online and in booklets published
by the Ministry of Small Business and Revenue. Mimgstry also published aannotated
G LY LR NI k 9 Hdadeohfianied tzat Br&considering exportiffy

These resources include:

1 Team Canada Inc., a network of over 20 federal departments and agdmneigsSMES
develop export plag identifiestarget markes, and plas export financing.

1 Canadian Border Services Agency, provides SMEs with a range ob toslis explain
exportingrules and regulations

1 Trade Team BC, a regional trade network that mtes oneon-one coaching for SMEs,
contacts in foreign markets, and helps SMEs prepare to enter the export market.

1 Export Development Canada, provides export insurance and intelligence on market
trends and successful export strategies.

f Export Control©n-Line, allows SMEs access to export perfits.

3.3.3 Kamloops, British Columbia

Kamloops, British Columbibcatedabout 170 miles northeast of Vancouves,home to
an awardwinning marketing and economic development organization, Venture Kamloops. It
was named a runneup for the Best FDI Strategy in a micro city, top ten in Cost Effectiveness in
a micro cityand a top ten Micro City by FDI Intelligerfoe2011/2012%% These awards
emphasize that the Kamloops approach is recognized as effective. Venture Kamloops @ovides
truly comprehensive onstop websitefor businesses looking to locate in the city. Resources
include testimonial videos, demographidormation, live chat with a Venture Kamloops

odzaiySaa aLSOALEA&AGET FYR I amn |

Key Lesson .dza Ay Saaé¢ 3Idzi R S/impdttlinformatignO ThezR S & S E
1 Provide comprehensive, site connects potential businesses with the government
online resources to resources needed to establish ompand a Kamloopbased

businesses and investors.

PLOTGAAGAOa TldaroRIE@a G 2NKA A &K 2421 t hiipVivvév.statad.dekafigd SR Wdzt @
gi/pop-bc-eng.htm
ParyArAaldNE 2F {YIFff .dzaAySaa yR wS@SydsSs . NAGAAK / 2f dz¥o
Qlttp://www.sb.qov.bc.ca/pdf/SBImportExoortGuide.Ddf

Ibid.
®%/enture Kamloops website. Retrieved on 13 July, 201p.//www.venturekamloops.com/aboutvk.htm
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business.Venture Kamloops is currently developing the Kamloops Technology Directory, which
will provide contacts and information on local developers, manufacturers, service providers,
suppliers, connecting them with buyets.The poject will help promote and develop the
technology sector in Kamloops, potentially increasing exports.

3.3.4 Stratford, Ontario

Stratford, Ontarichasa population ofapproximately32,000residentsand is located
mid-way betweenPort Huron, Michigaand Taonto, Ontarioat a distance of about 80 miles
from each Itis of coursemore widelyknown for itsrenownedShakespeare Festival than for
economic developrant. Bu that perception ihanging®® The city of Stratford has gained
international attention for its intense focus on development of a technology cluster in the city,
being named one of the Top Seven Intelligent Communities of 2011 by the Intelligent
Community Forum two years in a rdW.The city has built a public WiFi netwgrikcreasing the
accessibility of Stratford business€80%of all family physicians in the community are
connected to an éealth network®’ The mayor of Stratford has described this approach as
taking advantage of #hability of a smaller community to be nimble, throwing out the paradigm
that says only big cities can move in a technological direéfidhe Stratford exporting strategy
focuses heavily on exportingchnology andervices, notably tourism, armgtovidesan
exportingstrategymodel for U.S. regional planners, particularly those in predominantly rural,
small town regions.

3.35 York Region, Ontario

The York Region of Ontario developed an export development program in 2005. The
program provides free, onstop assistance to companies planning on entering foreign markets.
Oneon-one consultations and professional seminars for SMEs are provided to help them
develop their export readine$8.An export readiness assessment is available for companies,
highlighting citical human, financial, and logistics issues. The program provides market
intelligence, contacts and networks, and advice on business growth. Program advisors help
companies build strategic alliances and joint ventures, which can reduce the costs dfrexpo

B Sy iGdzNB YIFYt22 12208 dtBEFEND nwHYb Soat SGGSNIWDE HAMH ®
Ly iSttAaASYl /2YYdzyAdé C2NHzY® a¢KS ¢2L) { SOSy Ly:GaSttaras,
gttps://www.intelliqentcommunitv.orq/index.php?srczqendocs&reszop? 2011&category=Events
Ibid.
*®bid.
*"Ibid.
®Brye YNFFOO® Gvas!lY ¢KS W AlGe 2F ¢2Y2NNRSQ A& | SNB o yR
http://www.smartplanet.com/blog/smarttakes/qa-the-8216city-of-tomorrow-is-here-and-its-in-
canada/27390?tag=nl.e662
¥ 2N)] wS3aAAz2yd G9ELRNI 5850Sf2LISydioég wSINASOSR Wdzx & wmy:
http://www.york.ca/Business/Export+Development/Default+Export+Development+Initiative. htm
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Key Lesson

9] Establish a free, onstop
assistance program for

SMEs. and increase access to new mark&tdU.S. regional planners
coulduse the York Region Export Development Program as a
model, and develop a free, orstop assistance center for SMEs.

3.3.6 Atlantic Canada Opportunities Agency

Atlantic Canada Opportunities Agency (AC&#portseconomic growthid | y I R Qa
Atlantic region which includes NewfoundlaaddLabrador, New Brunswick, Prince Edward
Island, and Nova Scotia. These eff@nts rooted in working to maintain tax, fiscal,
entrepreneurial, knowledge and infrastructural advantageSMEs account for 98% of all
businesses in Atlantic CanatfaACOAocuseson export readiness anBDlattraction. The
agency provides export trainimyograms and seminars as well as resources for@anadians
looking to do business in Canada.

3.4 South Korea

{2dzi K Y2NBI Qa S iglobalydiith gxgortinglcyfriprsingS2%A df thek
O2 dzy (I NBE Q& "5buth Karea has a hargedy urban pagtion, numberingabout49
million.”* Primary exports include high technology goods, semiconductors, wireless
telecommunications equipment, motor vehicles, and compuférSouth Korea offers
incentives that bolster FDI and exporting, asigneda Free Tade Agreemen(FTA with the
U.S. in 2012, which will significantly reduce tawiifisl encourage tradbetween the two
nations.

FDI attraction and export promotion in South Korea is centeredindForeign Trade Zone

(FTZ usage, particularlyn the port cities of Incheon, Busalinhae, and Gwangyang. In FTZs,
companies receive direct and indirect tax exemption, equal treatment with Korean nationals,
and the option to lease national and local government properfféEhe establishment of Free
Emonomic Zones (FEZ) in the FTZs prosateusinesdriendly environment through providing

70 {th;

Ibid.
" Atlantic Canada OpportunitesIAS y O& @ d CA @S | S NI wiSALIRYN®IE htfpZiwwwiaddd- A + YSy G Y |
apeca.gc.ca/eng/publications/ParliamentaryReports/Documents/ACOA#20Report%20En_web.pdf
72 i

Ibid.
BeKS 22NIR .Fyl® 4G9ELRNIA 2F D22Ra FyR {SNBAOSa &2 27
http://data.worldbank.org/indicator/NE.EXP.GNFS.ZS
“ISYGNFt LyGStta3aSy O Word BactioeietriévedazilK, 2002 NB | & ¢
https://www.cia.gov/library/publications/theworld-factbook/geos/ks.html
75 [ta;

Ibid.
®LygSal Y2NBI o GC2NBATY 5ANBOG LyogSaldyYSyloé wmwnnpo
http://www.investkorea.org/InvestKoreaWar/work/ik/eng/bo/bo_01.jsp?code=102030103
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incentives for foreign investmenendan advanced physical infrastructusghile streamlining
customs procedures and export regulations for foreign compaffies.

Thelncheon FEZ supports the development of the Songdo International Business District from
the ground up. Songdo aims to be a center for multinational business and a higradalee
knowledgebased compleX® The city is strategically located for interratal trade, with

access to Chinese, Japanese, and Russian markets. The constructiorstdry 6®rtheast

Asia Trade Tower is planned, to attract international trade and corporations. The city contains
the Songdo Convensia, a large convention cented diseinternational conferences, trade

shows, and meetings. Songddased inthe Incheon FEith easy access to the Incheon
LYGSNYFGA2YFf | ANLRNIS gKAOK KIF& || odp K2dz2NJ ¥
The city has been designed terge and is marketed as the new gateway to Northeast Asia.
Songdo and the Incheon F&auld berelevant to U.S. regionasith its use of arFTZ andts
exploitation of comparative geographic advantages.

Invest Korea promotes investment in Korea from ardtime world. The agency works with

foreign investors as a or&op service to establish foreign businesses in Korea. Invest Korea
promotes regions to investors, describing the strengths of each region to attract investors. The
agency alssupportsthe foreign companies and investors that have already invested in the
region®® ! o{ & NBIA2y It LIIYYySNB Oly ¥F2ftt2¢6 Lyo@aSai
promote their respective regions to attract FDI.

3.5Japan

WI LI yQa SELR NI reRifFarndsShifthglSbaligwitteeXpdrting dahprising
mMp:: 2F GKS 02 dAf tiheIsiangbasBbnationthys apopwiation of 127 millidn.
Primary exports include motor vehicles, semiconductors, and iron and steel products. A
massive earthquake digpted manufacturing in 2011, influencing the Japanese government to
pursue FTAE Japancooperates with, though is not a member of, tAssociation of Southeast
Asian Nations (ASEAN), which aims to promote peace, stability, and prosp&utytheast
Ada.

"902y2YAO0 YR {20ALf [/ 2YYAA&AA2Y F2NJ!aAl yR GKS t I OATFJ
2005.http://wvww.unescap.org/ttdw/Publications/TFS_pubs/pub_2Z8/pub_2377_fulltext.pdf
78 [pa;

Ibid.

Pr2yaR2 LYGSNYyFGA2yEFE . dza A yhdpdawwsdngdd.cem/@ G @ dal aGSNI t f |y«
¥LygSald Y2NBLF ®  a-Indegreit Prordotioh AgérNReltrievéd\ah Rilg 11, 2012.
http://www.investkorea.org/InvestKoeaWar/work/ik/eng/bo/bo_01.jsp?code=1020608

B¢KS 22NIR . lylo G9ELIZNIA 2F D22R& YR {SNOAOSa &3 2F
http://data.worldbank.org/indicator/NE.EXP.GNFS.ZS
82 |a:

Ibid.

BCentralInté £ A ISy OS5 | Ihe WildiFacibddiRedtieyed duly 11, 2012.
https://www.cia.gov/library/publications/theworld-factbook/geos/ja.html
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WE LIy Qa AwtZASEAR $e¥ufied in the establishment of the ASHApén Centre in
Tokyo in 1981. The ASEAapan Centre works closely with the Japan &€l rade

Organization (JETR@)promote international trade from Japan. JETRO offerspanies a
business matching database, which enables companies to search and find business partners
online. JETRO has 36 offices throughout Japan, which work with local companies providing
advice to local governments to help improwgellectual propertyprotection for local products,
and works with companies to overcome barriers to trade and understand regulations.

JETRO cooperates with regional governments to help them attract foreign investment, develop
business incentive programs, promote the regiadeiseas, identify foreign investors, and train

regional government personnel in investmemiomotion®* A Ministry of Economy, Trade, and

Industry initiated partnership between JETRO and the local and prefectural government

supports the Osaka International Trade Fair Commission, which plans exhibitions that draw

attention to the cityregion and helps markét KS NB3IA2Y | YR (KPP TNSIA 2y Q3
cooperation emphasizes the importance and effectiveness of vertical alignment when

approaching export promotion.

The Technology Advanced Metropolitan Area (TAMA) of western Tokyo is a regional cluster tha
promotes high technology exports, such as biotech and nanotechnoldggTAMA

Associatiorwas established by SMEs, universities, municipal authorities, and local chambers of
commerce in 1998° The associatioprovides information networking, industyniversity
collaboration, and foreign market support, in addition to hosting trade and busines$fairs.
Cooperation with JETRO supported trade and cooperation between TAMA and the Veneto
Region in ltaly, through the establishment of a business exchamgggm® The TAMA model
emphasizes the positive impact of collaboration between private firms and the use of federal
support programs, providing an example for U.S. regions.

3.6ltaly

¥ L adz2 1l &lakKA® daSaalrasS FTNRBY (GKS / KFEANXYIY®E WHLIFY 9EG:
http://www.jetro.go.jp/austria/intro/index.html/Organisationprofile_E.pdf

% Osaka International Trade Fair Commission website. Ministry of Economy, Trade, and Industry. 2012. Retrieved

July 19, 2012http://www.fair.or.jp/index_en.html

®hg/ 50 G¢NBYyRa !AND I WDHth Y IARONSIB YAY ylRO/ 5 / 2dzy G NASaY 2 KIF
http://www.oecd.org/dataoecd/2/18/45159707.pdf

¥¢C2aKAKANR Y2RIYlI® GLYRUAENAREYOSEIA(BNABRYADE5 8PS Ve LIV )
Institute of Economic Researdlyoto University. Presentation. 2007.
http://www.iar.ubc.ca/centres/cjr/seminars/locecondev/slides/kodama.pdf

B 2aKAKANR Y2450 v FABY R YRIMNI NASRA dz¥ dz2 G SNI t NRINI YDE ah)
Industry. 2006 http://www.rieti.go. jp/users/clusterseminar/pdf/023_e.pdf
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ltaly ranks ninth globally in exporting and has a population of 61lomfifi SMEs
accounted for 52% of Italian exports in 2085Theltaliannational government has
consistently made distinctions between its Northern, Centatl Southern regions based on
the variations in the structure and size of SMEs in these regioeseTegiongontain a large
number of SME&nd areextremelyimpactedby ItalianSMEpolicies.

Among the key thrsts ofthe Italian SMEpolicy are to seeko reduce disadvantages of small

scale production by assisting in the stabilization or improvemé@nto{ a 94 Q L}R2aA A2y A
markets and inthg a 9 Qa S yfordignfatk&s 1 Gose cooperation with the Italian

Institute for Foreign Trade, the Italian government provides eight ateNtl regional support

programs, including an export financenfliof EUR 50 million and also finances feasibility

studieswithin EC rule§!

Italian SMEs, patrticularly in the northeast and central regions, benefit greatly from industry
clusters. Larger companies identify and match foreign markets with approgmatkicts,
information which is commonly passed on to SMEs in the cluster and region. This cooperation
results in greater exporting potential and market access for the companies within the cluster.
Local networks of public and private institutions suppmmpanies in their respective districts.
Industry clusters result in strong vertical and horizontal linkages from the exchange of goods,
services, information, and people, which reduce costs and encourage expSrhgsters are
supported by the favorabl#éalian political economy and systerRealservice centersupport

ltalian clusters, providingervices an@ssistance t&8MEs in the exporting process.

Northwest Italy, which contains the clustertensive Piedmont Region, contributes 41% of all

ltalian exports and 32% of the national GBR: KS NBIA 2y Qa Of dZAGISNA 02y
recognition of the region as a leader in R&D, with over 200 R&D centers and 12 locally

supported innovative clusters including biotechnology and information and commumnicatio

¥ SyiNIt LyGStt AThEWdddradtbadRgt@eed Julyd 1, #oLx & ¢
https://www.cia.gov/library/publications/theworld-factbook/geos/it.html

% United States International Trade Commission{ Y I f f I ysiRed EreRpfisdgYU.S. and EU Export
 OGADBAGASAST FYR . FNNASNE IyR hLILERZNIidzyAiASa 9ELISNASYOSR
http://www.usitc.gov/publications/332/pub4169.pdf

"OH 5 22NJAYy3 tINIé 2y {a94 YR 9y UNBLNBYSdAdNEKALD d¢2LJ
20009.

ZLYAGSR {GFdSa LYGSNYIFGAZY I f -gizdBRtérprised: V.6 /addEN Exyott af{ Yl ff
Activities, and Barriers and Opportuniti@sE LISNA Sy OSR 6& | o{ ® CANN&ADPE HAMAOD
http://www.usitc.gov/publications/332/pub4169.pdf

BUyAGSR bliA2ya LYRdAZAGNAFE RSOSE2LIYSYyd hNBFYATFGAZY D
¢CKS LGFEEALFY 9ELISNASYOS 2F Ly Rhugi/lvingunitio.ofgAndest. php?@€oa3ne wS i NJ
BLAGFEALY ¢NIRS / 2YYAEEAA2Y O G6¢KS tASRY2y(d . A20S80Kyz2f 23z
http://www.biotechinitaly.com/pdfUfficiPiemonte.pdf
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technology clusterg> Piedmont ranks first in Italy in collaboration between universities and
industries, with strong cooperation between public and private research centers, SMESs,
multinational groups, and institution$. The Piedmont Regional Authgriprovides funding to

the clusters, boosting the competitiveness of the companies in the cluster. The Piedmont
Agency for Investment, Export, and Tourism provides export training, FDI attraction, and assists
cluster members in establishing themselves be international market’

3.7 Australia

Australia ranks 2¥ globally in exporting and has a populationapiproximately22
million. Primary exports include coal, iron ore, and gBleh 2002, the Australian
Commonwealth set a goal of doubling national exports by 2006. Although the country fell short
of this goal, it developed several methadsincrea® exports. The Export Market Development
Grants program helps firms, particularlylBs, cover some exporting costSompanieshat
demonstrate they have spent at least $20,000 in the last two years on exporting expamses
requestreimbursementfor up to 50% of their export promotion expenses over $10,500.

TheAustraliangovernment committed A$23.3 million over four

Key Lessons years starting in 200fbr its TradeStart network. This network

1 SUpEan SEEEaiE assists export innovatiom rural regiors where exporter numbers
throughtrade missions . . . .

o are growing at three times the rate of their metropolitan
and exhibitions. _ _

1 Coaching from export | counterparts and where exports account for one in four of all job
advisors, seminars, Eight Export Hubs have also been established in key locations tc
and workshops. provide local businessesie-stop assistance from Austrade and

Auslindustry. This blend of industry development and export sup
is considered particularly useful to regional innovators seeking global markets while at the s

time benefiting their communitie$®

The state governent of New South Wales offers support to SME exporters through hosting t
missions and exhibitions to expemtady companies in the state. The Small Business New So
Wales government agency offers coaching from export advisers, seminars, and warkshop

PLygdSald Ay ¢dzNRAY FyR tASRY2Yy (o G! dzi2Y20A 0S¢ HAnp o \
http://www.centroestero.org/invest/repository/File/automotive.pdf
PLGIEALY ¢NIFIRS /2YYAaaAz2yd a¢KS tASRY2912 . A20S0Ky2f 2 3¢
g\7ttp://WWW.biotechinitaly.com/pdeffici/Piemonte.pdf

Ibid.
B SYyGNFf LyGaSttA3asyndWorld BaliyockBetrievediuhdzd, ROLR. £ A | &
https://www.cia.gov/library/publications/theworld-factbook/geos/as.html
Ppustralian Tradé 2 YYA 3 aA2y ® G9ELIR NI al NJ S 5808t 2LIYSyid DNIyida «
http://www.austrade.gov.au/ExporMarket-DevelopmemtGrantsEMDG/default.aspx
YOoECD Working Partyo { a948 YR 9YUGNBLINBY SdZNEKALID d¢2L) . F NNASNA |
20009.
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SMEs to develop their business to export. An online toolkit is offered to SMEs in New Soutt
21 £S48 GKIFIG FNB LXIFyyAy3d 2y SELRNIAYy3I &SN

The number of Australian exporting companies increased from 25,000 to 32,08 itue to

GKS 1 dzZa0dNIEALFY 3F20SNYYSyiQa SyO2dz2Ny 3SYSyid 27
Development Grantaith 4,022 firms applyinépr grants by 2004° In addition, the Australian
experience demonstrates the positive effect of identifying key reerlkand market trends. In

2006, 19 of the top 25 Australian exports achieved record export values, largely due to the fact
that Australian companies were able to take advantage of increased market defmapdo

increasing demand for key metals and rawterals, Australian exports greatly increased in

2006 with resource export values rising 21%, gold rising 57%, and manufactures rising’13.5%.

3.8 Estonia

The small country of Estonia ranks™&loballyin exporting, yet exports comprise a
phenomenab3 percent ofts GDP:** The countrywith a population of around 1.3 millign
borders the Baltic Se&> Estonia currentlenjoysthe highest GDP growth rate in Europe, a
result of theheavy exporfocus and increased FDI attracti@@ue to the adoption othe euro in
20117). Primary exports include machinery and equipmembod and wood products, and
metals®® Estonia companies export substantisbftware development services, notably
writing e-governance software for countries including Azerbaijan anthafistan’®” 9 A G 2 y A | Q&
capital, Tallinn, contains both an international airport and large seaport, and markets itself as
the link between Western and Eastern Eurdffe.

A key objective of th&stoniamational policy for SME development is balanced regional
development. Thirteen regional groups are identified and objectives and specific support

Wh8g {2dz2ikK 21 fS8Sa D2OSNYyYSyiato a{Yrft .dzariySaa b{2Y ¢NI
http://www.smallbiz.nsw.gov.au/exporting/growing/Pages/default.aspx
208y 68 C2NBAIY ! FFIANBRSE 5STFSyO0S YR ¢NIRS [S3Iratlrdazy
I dz&a G NI RS ¢ CSONMHzr NBEZ HWnnno
http://www.google.com/url?sa=t&rct=j&g=austrade%204022&source=web&cd=6&ved=0CFsQFjAF&url=http%3A
%2F%2Fwww.aph.gov.au%2FParliamentary Business%2FCommittees%2FSenate Commitfé8EeRituctte
%2Festimates%2Fadd _0304%2Ffat%2Fans_austrade feb04.doc&ei=ImDjT4eSBKK02gXSafncCw&usg=AFQjCNG8dF
SwiBO2g4o0uEEEXPUhYHeh5xw&cad=rja
1% pid.
MeKS 22NIR .FYyl® G9ELRNIA&A 2F D22R& FyYyR {SNODAOSa &: 27
http://data.worldbank.org/indicator/NE.EXP.GNFS.ZS
) Sy iGNt LyGSttAasSydS 1 38Syded a9alz2yArl dé ¢KS 22NIR CI
H)tgps://www.cia.qov/librarv/pubIications/theworld-factbook/qeos/en.html

Ibid.
W e oSNYSGAOL 1 {od -D2OSNPYSREhH vyt 1120F 2N OKNBLEGSR Ay 9aizy.
2012.http://wvww.cyber.ee/lhome/news/aserbaidzaakaeivtab-eestisloodud-e-valitsusesusteemi
o 302y Aly 9ELRNISNE 5FGFolFaSe Gl o2dzi 9adG2y Al @¢ wS i NR
http://www.tradewithestonia.com/aboutestonia
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http://data.worldbank.org/indicator/NE.EXP.GNFS.ZS
https://www.cia.gov/library/publications/the-world-factbook/geos/en.html

measures are defined for every subgmwWlthough Enterprise Estonia, a federal business and
regional development agency, akdedExa federal financing agendyavethe overall
responsibility for implementing most measures, regional business centers and the Ministry of
Economic Affairs also play important roles in delivering the support programs to‘$MEs.

The Enterprise Support and CrediaWagementroundationprovides the Estonian Exporters
Database, which enables Estonian companies to register online to provide foreign buyers
information on the products the company offers. Foreign companies can use the database to
pursue Estonian partners and joint venturé$.Thewebsite is
Key Lesson updated daily with foreign companies seeking Estonian
{l Establish an Exporters business and partners, promoting exporting and providing
DI e e access to foreign markets. The Estonian Investment and Trade
companies register to . . . . .

. : Agency website provides a guide to potential investors who
provide foreign buyers . . ) )
e G S seek to invesin Estonia, and provides support through 10

international offices, including offices in London, Tokyo, and
Paris. The agency provides information services and investment preparation, consulting and
project management, and pogitvestment services to imstors. It also hosts contact events
and business missions to attract P.U.S. regional planners can develop similar websites and
programs to increase exporting and FDI attraction in their respective regions.

3.9 Azores Islands, Portugal

The Azores Islands, an autonomous Portuguese island chain in the North Atlantic nearly
1,000 miles from the European mainland, providaportant insights m the key drivers of
internationalization for companies that are based in remote or isolated areas. The Azores
illustrate theimportant role of social tieand networksn guiding and supporting isolated SMEs
towardsentering the global markefThe challeges ofisolation and distance from the core
economies and diseconomies of scale and high transportation costsnonly mean thathese
SMEs tend to exhibit low international involvemenithe

Key Lesson chalenges often result in economeeakness, which drives
1 Leverage family and emigration from the region112
social ties and
networks to access There is evidence, however, that soiiselatedregionSMEs
foreign markets. leverage family and social tiamd networksexisting between

i Create a social

y networking site to link
citizens of isolated
areas to emigrants in
developedareas. jaidYySyid FyR ¢N¥RS ! 3Syodeo G!'oz2dzi GKS 1 3§

n/en/aboutthe—aqencv i 3 o
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those remainingn the isolated regiorand those that emigrated to compete in international
markets. In the cee of a small fish exporter from the Azores Islands, this meant access to major
emigrant communities in Canada (British Columbia and Quebec) and the United States
(California, Hawaii, Massachusetts, and Rhode Isjanang others* The citizens of the

islands created the online networking site, Azores Nation, to link residents of the islands to
emigrants*** The website also provides a medium for Azorean companies to market their

products globally.

WINYIENFE CO WO [d YR +d/ & {AYpSad a{20Alf bSig2N] a
FishO ELI2 NIia®é Hnnyd
4 The Azores Nation website is located ldttp://azoresnation.com/
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4.0 Review of Innovative Practices in RegionS Expoting Strategies in the).S

The following section examines efforts to increase SME exports in the United States, including
studies and publications produced by the U.S. International Trade Commission, SelectUSA, and
the National Exporting Initiativépur regional export strategiesupportedby the Brookings

Institute andtwo bythe Michigan State University Center for Community and Economic
Development; and innovative practices used by Florida, Georgia, and Seattle. These strategies
and studies can be udeéby U.S. EDDs in the development of their own regional exporting
strategies.

4.1U.S. International Trade Commission (USITC): SME Exporting and Strategies, 2010

The U.S. International Trade Commissiooused in the U.S. Department of Commerce,
is respongble for independent analysis of trade and tariff matters in addition to administering
U.S. trade remedy laws. In response to a request byQtffiee of theU.S. Trade Representative
in 2009 the USITC conducted research on and field investigation of &hEsade
opportunities and barriers TheU3TC published thremajorreportsin 2010describing the role
of SMEs in exporting and a comparative analysis of exporting actiyjeeg®rmance
characteristics of SME exportsd barriers faced by U.8nd Eiropean SMES™

The USITC emphasized the use and value of Free Trade Agreements (FTA) and other trade
arrangements to increase SME exporting. The U.S. now has Free Trade Agreements with 20
countries the most recentof which weresigned withSouth Korea, Gembia, and Panama. U.S.
SME benefits from Free Trade Agreement include increasing SME competitiveness in foreign
markets, expanding their market acceageducing exportingaperwork, and protecting
Intellectual Property (IP). An FTA Tariff Toollbesh developed to help companies educate
themselves on the tariffs applied t@rious products in different markets apdogressive,
plannedreductions in taiffs (see Appendi for a list of U.S. FTA partner countries). FTAs can
be hugely important to SMEs in developing new foreign markets.

Results from a USITC survey of SMEs revelas®&MES want more governmesponsored

market access assistance prograestablished, particlarly in China and IndigSt. Louis

providesan example of this strategy as leaders there created the Michzésha Hub

Commission, which focuses on establishing an air link between St. Louis and China. itiis link

WrvyAGSR {GFGSEa LYGSNYFGA2y I -dizhd BRtérprised: Oeividvaok Basticlpationst { Y I £ f
Ay | of{ ® 9 hitgZ/ \Midwaishe gowpoblicatidns/332/pub4125.pdf

''yAGSR {01 GSa& Ly SNy niiak gy Metliunsizid BRtérprised: CThalactedistic® gnd a

Performance ¢  Hhiitpa//av@w.usitc.gov/publications/332/pub4189.pdf

PYAGSR {GFGSa LYGSNYIFGA2Y I -gizhdERtEprited: U.B.JaddEN Expott a{YlFtf |
Activities, and Barriers and Opportunities Experigdced @ | ®{ ® CANN A DPE HAMA D
http://www.usitc.gov/publications/332/pub4169.pdf
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allow SMEs greater access to Chinesekets and reduce transportation costs for SMEs
boosting exports

The USITC also recommended greatgreachto SMEB

Key Lessons through government programs; matchmaking the best

1 Greater SME outach markets and partners for firms; and foreign language
through government training. Exports can be greatly increased through identifying
programs. appropriateregionalniche markets for SMEsTrade

T Matchmaking the best missions sponsorehly the U.S. government were

markets and partners for . . .
S P recommended, focusing on nichgpecific markets to help

1 Provide foreign language boost SME coﬂmee'fitiveness. Tradve missions can be
training. 2ZNHI YAI SR I NRBdzyR I NB3IAZ2YyQa
o NBySaa yR 00Saa || NBIAZ2

The USIT€@commends training andhew efforts by government agencies to streamline

exporting processesThe U.S. Commercial Service provides important assistance to SMEs that
plan to export. Support from the U.S. Commercial Service can be obtained on the internet or
through a U.S. Export Assistance CenRrivate trade consultants can also provide support to
SMEs and help SMEs navigate the expopiogess and ease market access. Accessible and
inclusive export programs and agencies established at the regionapiexetling training and
export process streamlining support may encourage SMESs to exporharghse theexportsof
exporting firms.

The USITC repaditirther recommendsnhancing the amount dbreign market knowledge
available to SMEs through government outreaslencourage greater SME exporting.
Collaboration with larger companies or formation of trade alliances can also provide SMEs with
greater access to foreign markets.

In order to redue exporting costs, the USITC recommended that Sidizborate inreaching

out to foreign markets. Through the formation of trade alliances or sector collaboration, SMEs
can share transportation and compliance costs. This kind of collaboration can feadgyon

the regional scale so that export market entry is eased and associated costs are reduced.

In reviewing key barriers and export strategies in selected industried)8¥C identified the
formation of regional industry groups as a means to posbteces dedicated to market
research, product promotion, and identification of potential export custom&hsese groups
can utilize export programs and assistance provided by the government agencies, and take
advantage of federal and regional funding.
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4.2 SelectUSA

SelectUSA was created June 2811by Presidential executive ordés showcase the
'YAGSR {dGFrGdSa a G0KS ¢g2NIRQa LINBYASNI 6dzaAy Saa
level programs and services related to business investéreletUSA works with economic
development organizations (EDOs) and stakeholders to help regions attract investment by
streamlining the investment process. SelectUSA also offers cluster analysis to U.S. regions and
helps companies maintain their competitive amtage so they are more likely to receive EDI.
Theattraction of FDI is closely associated wititreased exporting.

Anearly SelectUSAuccess story includeaicollaborationwith the Michigan Economic
Development Corporation (MEDC) and local Michigan agencies in attracting the Canadian
company AGS Automotive to invest $20 million in new manufacturing capacity to produce
bumper impact assemblies the state AGS annual saled $100 million are expected over the
nextfive years with some 50 jobs retained and 100 new jobs created.

4.3 National Exporting Initiative (NEI)

The National Expothitiative (NEI) was announced by President Obama in his 2010
State of the Union withtte goal of doubling exports by the end of 201% The2011 National
Export Strategy: Powering the National Export Initiatixges developed by théederalTrade
Promotion Coordinating Committee and includes 70 recommendations in eight priority areas.
SME Eporting isone of the eight priority areas® However, mly one of the 70
recommendations involves a regional approath.

The SME priority area includes four elements: 1) Identify SMEs that can begin or expand
exporting; 2) Prepare SMEs to export succebsf@) Connect SMEs to export opportunities;
and 4) Support SMEs once they find export opportunitfés.

In the section orSME preparations to export successfullys recommended thagxport
opportunitiesbe promotedamong competitive industry clustersheU.S.SBA has provided 20

116
117
118
119

The SelectUSA website is locatedrtp://selectusa.commerce.gov/
Aaron Brickman, SelectUSA. CCED staffeohuterview. June 13, 2012.
The National Export Initiative website is locatedhdtp://export.gov/nei/
The other 7 priority areas include: 1) Federal export assistance; 2) Trade missions; 3) Commercial advocacy; 4)
Increasing export credit; 5) Mameconomic rebalancing; 6) Reducing trade barriers; and 7) Export promotion of
services.
% NI RS tNRBY2GA2Y [/ 22NRAYFGAY3 /2YYAGGSSD® dnunmm bl A2yl
Il_21)/ A G A G i@ Grede. gov/pukalimedons/pdfs/nes2011FIAL. pdf
Ibid.
More discussion on the importance of supporting SMEs in exporting is located in:
l'YRNBg . ® . SNYINR IyR Wd . NIRF2NR WSyaSyo a2 Ke {2YS cC.
http://www.nber.org/papers/w8349.pdf?new_window=1
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contracts to support counseling and training to small businesses through regional innovation
clusters, according to the 2011 National Export Stratelye 20 clusters awarded contracts
were announced in September 2011, prouglihose clusters with $1.8 million for further
development??

Clearly, more can be done at the regional level across the U.S. where leadership is cognizant of
SME exporting opportunities and the need to better deploy ®Miort assistance resources
andmake investments in infrastructure improvements to support more efficient freight

movement'?®

4.4 Brookings InstituteMetropolitan Export Initiative

The Brookings Institut? 20100Export Nation: How U.S. Metros Lead National Export
Growth and Boost Compiéivenessé®*l y R G 9ELIZ NI bl G§A2Y HneasY | 26
| N 5NARQGAY 3 IprbviddeRegllentanaldeR ab godds and services exported from
U.S. metropolitan!®

Key findings of the 2012 report include:

f U.S.exports grew rapidly intileA NA G &SI NJ 2F GKS ylraAaAzyqQa SO
T [ FNBS YSGNRLRtEAGIEY FNBFa LR2oSNBR (KS ylF Az
1 The Great Recession accelerated the shift of U.S. exports toward developing countries.

1 Manufacturing drove the export resurgence in 2010.

1 Highvalueadded service exports witnessed
uninterrupted growth through the recession and recovéf¥.

Key Lesson

1 Develop regional export
plans that can be
incorporated into
broader economic
development strategies

The Brookings Institute launched the Metropolitan Export
Initiative (MEI) in 2011 with the goal of creating and
implementing customized metropolitan export plans. These

122y.S. Small BusinessRYA YA &GN} GA2yd abSé hob Yl ! RYAYAAUGNIGAZY Ly
902y2YAO DNRGGK Ay wn wS3IA2ya | @pBvinasbé.dgoBabdussiuzy (i NB ¢ £ { S
services/7367/25001

2 More discussion on SMEs in America andithe! Q& Ay @2f gSYSy i Aa t20FGSR Ay
Po{® {YIif .dzaAySaa ! RYAYAAUNrdA2y® G¢KS {YIftt . dzaa
http://archive.sba.gov/advo/research/sb_econ2009.pdf

P29 YAE AL LAGNI (S5 W2yl {Rxpoyt NatichiHows & $. MétrosH ga® NasibBgptS Y I 61 & @
Growth and Boost Competitivenebs .NR21AYy3a LyauaAadadziSe wnmno
http://www.brookings.edu/~/media/research/files/reports/2010/7/26%20mountain%20exports%20muro/0726_e
xports_istrate_rothwell_katz

%The Brookings Institute website is located kettp://www.brookings.edu/

%*Emilia Istrate and Nicholas Marchi@.9 ELI2 NII bl GA2Y HAMHY 126 ! ®o{® aSuiNRLRf
DNRglOK®DPE . NR21Ay3da LyadAaiddziSo HAMH®
http://www.brookings.edu/~/media/research/files/reports/2012/3/08exports/0308_exports
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metropolitan export plans apply research and market intelligence to develop tailegidmal
export strategies that can be incorporated into broader economic development strategies.

TheBrookings Institutdnelpeddevelopmetropolitan export plansn 2011for four city-regions
Portland, Oregor?’ Los Angele$*® MinneapolisSaint Paut?® and Syracuse, New Yot

These four plans are important because they provide specific regional export strategies based
on data analysi€ach strategy focuses on expanding upon the unique featurescof @t

region and promoting thategion in global markst(see Appendi¥for a summary of the goals,
development, and action plans of the four strategies).

4.5EastMichigan Council of Governments (EMCOG) &astern Upper Peninsula
Regional Planning and Development Commiss{&UJPRPDC) Regional Exporting
Strategies

The Michigan State University Center for Community and Economic Development (MSU
CCED) partnered with the East Michigan Council of Governments and the Eastern Upper
Peninsula Regional Planning and Development Commission in 2011 to develop regional
exporting strategies for their respectivegionsin a project funded by the U.S. Economic
Development Administratiofsee Appendiffor the draftregionalstrategies)-** The project is
focused on increasing SME exports and enhancing global market awareness in tieDwo
LI NIYSNARQ NBIAZ2yad

MSU CCED first conducted an online survey of SMEs in the two

Key Lesson regions. Survey findings indicated that most SMEs lack knowledge
1 Survey local about exporting assistance resources, foreign markets, export
businesses to regulations, and exporting logistics. SMEs also noted that the

identify concerns
and opportunities.

financial risk and lack of financial resources create barriers to
exporting. These findings were considered in the development of the
two regional exporting strategies with the EDD partners.

YINR21AY3E LyadAaGdziazy o  ampBvive Boulingssedidaiolitifrlectostated? NIt £ | y
metro-innovation/~/media/Projects/state%20metro%20innovation/export_initiative_portland.PDF

2 NR21AYy3a LyadAddziizyo htg/fwavébrobkinds@duBout/prajdcis/Neliemetrd- | Y ®¢ H N
innovation/~/media/Projects/state%20metro%20innovation/export_initiative los_angeles.PDF

2 NR21AY3IE& Ly a4l A-SaiPad Bxghr tofal AyyaygES L2V HAGH
http://www.brookings.edu/about/projects/statemetro-
innovation/~/media/Projects/sta¢%20metro%20innovation/export_initiative _minneapolis.PDF

BONR21AYy3TE LyadAaddziazyd a{ &N} OdzaSk/ SyGdSNI {dGF 4GS 9ELRNI
http://www.brookings.edu/about/projects/statemetro-

innovation/~/media/Projects/state%20metro%20innovation/export _initiative _syracuse.pdf

1 The Michigan State University Center for Community and Economic Development websitéeis &ica
http://www.knowledgeplanning.org/
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The draft regional exporting strategies consist of 10 components

1 Assess the igonal export infrastructure

Createand retain exporrelated jobs

1 Leverage university/community college resources to assist in regional
planning and SME exporting

1 Mainstream exports

1 Upgrade/modernize existing trade transportation infrastiuwre to support
and enhance exporting

1 Develop a global mind set and promote mudtitural awareness in the
region

1 Develop and promote a regionialentity on a global scale

1 Revitalize or obtain U.Eoreign Trade Zone designation

1 Create a strong foreign mict investment (FDI) strategy to attract innovative
firms that fill gapsn key manufacturing clusters

1 Build and maintain strong {mational collaborative relationships wittorder
and nearborder regions.

=

Appreciating the value of soft export infrastructure assets is important in developing robust
exporting strategies-oreignborn populations for examplehave proven invaluable to
local/regionalexportingand economic development. These populatigmsl expertise and
contacs from around the globe into megion.With their culturalexpertise and lingual
proficiency, hey form a type of soft infrastructure that is conducive to regional export
development.

Accoding to Global Detroita Detroitbased companthat capitalizes on the immigration
experienceforeignborn populationsaredrivers of new business and job creation;
disproportionately responsible for new technology; more likely to be highly educated; catalysts
for urban neighborhood and populationvigalization; and carriers of international business

skills and connections. These demonstrated qualities show the foreign born population to be
AYLRNIFYyG aa2F0 SELRNIAY3 Ay TN ardyiNbgOEDRNS ® £
foreignborn residents is anmportant step in fully realizing the potential of tresft export
infrastructurecomponent

4.6 Trade Development Alliance of Great&eattle

Seattle demonstrates leadership in regional exporting collaboration through the Trade
Developmenm Alliance of Greater Seattle, a collaboration between Seattle and the surrounding
cities and ports to promote tradeThegoal of theTrade Development Alliance of Greater
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Seattk is to promote theSeattleregionas an internationbgateway and commerciaknterto
both domestic and foreigompanies=? The city-region utilizes its comparative geographic
advantage to easily access foreign markets, while serving as a trade gateway for domestic
companies.

Thisexporting modelesulted in the Seattle metropolitan accounting

Key Lessons for 76.9% othe stateo? | a KAy 32y Q& YSNODKFYRA A

T Create a regional ¢tKS OArGeQa adNIGSIAO t20FGA2Yy | ¢

export alliance.
i Establish long run
objectives.

attract exporterswho ship through the port to Asia. Seattle has an
advanced manufacturing capability and infrastructure, a strong-high
technology sector, a diverse economic base, and aeeltated work
force**

To suppat Seattlebased companies are interestederporting, the city hosts exporting
symposiumsand programs.Symposiums allow the owners of businesses who currently export

or are interested in exporting identify overseas markets, learn how to take advantage of export

financing, and about transporting option® Programs such as seminars and conferences help

train SMEs on the intricacies of exportitig. Through educating SMEs on the exporting process

and exporting support programs, SMEs are more likely to export and expand into new markets.

The Portof Seattld S6aA 0SS LINPOARSA FTANBG GAYS SELZ2NI SNA

S
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DdzZA RS¢ GKIFG LINPOARSA O2YLI yASa gK2 |NB f221AY

that can assist with the export process. In addition, the guide provides contaatiafion for
freight forwarders, who act as agents when exportiigThrough this guide, the Port of Seattle
makesits shipping services more accessible to exporters and impoitengasing exporting
through shipping related services.

4.7 Florida

Floridaranks fourth in the U.S. in exportingjth $64.8 billion of goods and over $30

billion in services to over 200 countrit8.9 vy § SNLINA &S Cf 2NARI = (KS

%2 Trade Development Alliance of Greater Seattle. 2Qtfp:/seattletradealliance.com/about/abouis.php

BWLYGSNYFGA2Y I ¢ skaRISTacorRaY $ /A S BB TAZY ®E AHAMHO
http://www.trade.gov/mas/ian/metroreports/Seattle.pdf

a

WraGe 2F {(SHGdtSo ac¢KS  mpBeaiiSond/of/datashéetiBernbtibnallhtin K $ S G @ ¢
¥yAy3a [/ 2dzyiée hTTAOS 2F . daraySaa wStldarzya FyR 902y2YA0

http://www.greenwest.net/bred/ed/export/exportsymposium.htm#symposium
** Trade Development Alliance of Greater Seattle. 2(t®h:/seattletradealliance.com/about/aboutus.php

l.fl

[j

Bt 2N 2F {SIddtSd GCANBG ¢AYS { KALILISNI wSaz2dzNODS DdzA RS

http://www.ports eattle.org/Cargo/SeaCargo/Documents/General_Shipping_Questions.pdf
%8 Elorida Export Directory website. Enterprise Florida, Inc. 2012. Retrieved on July 18, 2012.
http://www.floridaexportdirectory.com/
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economic development agency, aggressively promotes exporting. The FHapdé Directory,
a website run by Enterprise Floriqapvidesa searchable database of Florida exporters. The
directory enables foreign buyers to easily find companies that provide goods and services.
Enterprise Floridalsoprovides export counseling companies through seven offices located
throughout the state, in addition to conducting overseas trade missions, facilitating target
sector trade grants, developing tailored export marketing plans, providing trade leads, and
guiding export financé®®

The Florida Trade Partners Allianeas created aan initiative of Enterprise Florida. The

alliance comprisea vertical alignment of federal support, state councils and business
organizationsponprofits, and metropolitan organizatio8? Each partner heis directly fund

the efforts of the Alliance, enabling members of the alliance to provide and participate in more
events, activities, and services to promote exporting than their normal budget atfws.
OYUSNLINRAS Cf2NARI Qa loBh@idhiBendcas@il adtiditesdidlitOK (2 S
vertical alignment of support provides U.S. regional planners with a successful model for an

export promotion agency.

aAl YA KIFI&a SaidlofAaKSR NBflFdA2yaKALA 6AGK Hp G
between the cities and increased expotfs. According to a brief prepared by the National

Governors AssociatiofNGA)Centerfor Best Practices, the formation of Sister City relationships

helps generate name recognition with potential trade partners and btmstsm export

revenues:*

Miami-Dade County has established a series of workshops and webinars available to SMEs to
help them increase their number of exports. These workshops enable SMEs to network, learn
how to overcome exporting barriers, and provitdhem with access tgractical exporting tools.

The workshops provid8MEswith contactsfor industry experts and agenciéisat can assist

them with exporting. Construction ofan intermodal center near the Miami International

Airport andthe repair ofa rail link between the port and the intermodal rail yaade currently

9y ESNLINKRAS Cf 2NARE @ . RetfelddIanNIiyA1g,2012. A 4 A a1 yOS v¢ HNMH
http://www.eflorida.com/ContentSubpage.aspx?id=466

MO NHZOS YFGT FYR 9YAfALF LAGNI (S G.22a0Ay3 9ELRNI&E 58
2011.

http://www.brookings.edu/~/media/research/files/paper2011/1/26%20exports%20katz%20istrate/0126_export
s_katz_istrate.pdf

“Lpid.

2 Department of Regulatory and Economic Resources, MlamiRS / 2dzy & ®  ahdzNJ { AAGSNI / A
http://www.miamidade.gov/oedit/sister_cities.asp

Whlr A2y Lf D2OSNYy2NDRa ! aaz2z0AldAaz2y / SyYyGasSNI F2N . S&ad t NI O
¢CKSANI Df 26Ff ¢NI RS 5S@St2LISYylidé Hnnood
http://www.nga.org/files/live/sites/INGA/files/pdf/040103GLOBALTRADEDEV.pdf
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underway Both of these advancements will increase international trade with increased
capacity to transport products and commodities through the &ify.

4.8Georgia Port of SavannabAtlanta Logistics Hub

The Port of Savannah, along witte HartsfieldJackson Atlanta International Airport
locally-accessiblénterstates including 475, and the 4,900 miles of rail that run through Georgia
areall vital components of the Porf SavannatAtlanta logistics hub?® TheGeorgia Pog
Authority operates the port of Savannathe fourth largest container port in the United
States**® The Georgia Ports Authoritypganningthe Savannah Harbor Expansi@roject,
whichwill allow access$y largershipstaking advantage of the expand&anama Caal in
20147

Georgigh & K2YS (2 DS2NHAIF ¢SOKQa {dzZl)X & / KIAY | YR
[ 2t€S83SQa [23AaGA0ak{dzLliLx & / KIFAYy OmhiaBoNl (G NI Ay
for Logistics’®¢ KS / Sy i SNJ 2F Lyy20F A2y F2NJ [ 23radGA0a
directly assisting companies to overcome challenges and capitalize on opportunities related to

0§KS Y2 @SYSy{The EentérigididesraccamgtargetedR&D, expert analysis of

data and traxds, and crossectorconnections™°

The Georgia Center of Innovation for Logistics has held yearly logistics summits since 2010. Past
keynote speakers have included the Governor of Georgia and representfitiveshe Georgia

Ports Authority, U.S. Department of Commerce, Volkswagen, CocdJP&@aNorfolk Southern,

and GE Energy* Keynote presentationsom past summitgre available onlineandthe

Georgia Center of Innovation for Logistics runs a YouTuleneth dedicated to the summit?

where keynote speeches are available for viewiigthe summit, U.S. and Georgia logistics

“Miami Intermodal Center. 201 http://www.micdot.com/index.html

Wrgtryalr . dzarAySaa / KNRYAOESs a[23raiAr0a 1dzo CdzSfAy3a tf
http://www.bizjournals.com/atlanta/printedition/2011/11/04/logisticshub-fueling-planestrains.html
YAl OSNAFE I ITYREAYI LYRdzAGNE 2F ! YSNAOFI® G{AE 2F GKS ¢§

G§KS {2dzi Kdé | OOhEpyaBRmhialde/reewsking uStry 08984siddf-the-ten-top-logistics
distribution-shippinghubsare-locatedin-the-south--accordingto-businesgfacilities-2011-metro-rankings

Yol dAzylLf 1 aazOAldAazy 2F 5805t 2 LIVS EdonomidlBevelppnient:i A 2y & ® & C
tflLyyAy3a F2N GKS tFyFYE /[yl f 9 E htp#ndw BagoREy/wp-H 1 MH wS i NJ
content/uploads/2012/03/panama.pdf

Yal GSNALE | FyREAY3I LYRdZAGNE 2F | YSNRAOI & ar¢ logate@iF GKS ¢S
0KS {2dzi Koé | OCnfip/msnRmhia/ded/riewsking uStry 0898 isiddi-the-ten-top-logistics
distribution-shippinghubsare-locatedin-the-south--accordingto-businesdacilities-2011-metro-rankings

“YGeorgia Centerof Innovatiy F2NJ [ 23Aa0A04as aDS2NHALF [/ SYyGSNI 2F Lyy20d
P'DS2NBAF 5SLINIYSYyld 2F 902y2YA0 5808t 2LYSyds aDS2NHAL
PIDS2NBALF / SYdSNI 2F Lyy2ot i hthywwwgdedgifl@idtissom/ogsticg & { dzY YA (|
summit/presentations.aspx

*2 Channel located dittp://www.youtube.com/georgialogistics
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goals, concerns, and statistics are discussBtesummit focuses attention on Georgiaarkets
DS2NBAI Qa f{ ;adxEadshiroestmantiintehegisna
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5.0 Bi-National Collaborative Regional Strategies

Binational collaborative regional strategies can act as important vehicles to enhance trade and
economic growth in croskorder regions. We provide a brief overviésre of U.SCanada
collaborative regionkstrategies and European-ia@ind multi-national collaborative regional
strategies.

In ourhighly-abbreviated review of recent literature on border regions aathtedA 4 3 dzS&a > A G Q:
noted that peripheral regions wh small market size can benefit in accessing ebasder

markets to enlarge their méet. This is especially trivehen the neighboring market is larger

than the internal oné>®The strength and extent of trade activities between border regions

reflect in brge part market size, distanagrban centersand economicomplementaritiesThe

size of cities and their distance from the borders strongly influence the intensity oflcooder

interactions. It is observed thddrge urban centers near border regstend to operate as hubs

of al types of economic activities?

In a seminal article ontgpology for border regionsTopaloglou eal. identified five types of
border regionsn the enlarged European Union (EU) with the additibthe central and
easten European countries as members or candidates for membership in tlsnE&)1989>°

1. Highlyintegrated border regions with advanced economic performance, and many
cultural similarities and small size.

2. Border regions with agglomerated economies that negmhisicant structural
adjustments tocope with increased competition;

3. Highlyintegrated border regions that shosignificant economic performance but
experiencecultural dissimilarities;

4. Border regions with high development potential associated Vatrorable geographic
position, but suffer from low economic performance;

5. Border regions with low market potential and no prevailing positive characterisfics.

For U.S. EDDs and neighboring international regioassuggest a typology tbrderandnear
border EDDsBorder EDDare contiguaus to an international boundarjNearborder EDD$ack
an immediate international border but are contiguous to a border EDD.

PBLSTISNAA ¢2Lf23f2dz22 S5AYAGNRE YIEfA2NI &as tly2a alySidz
9y f I NESR 9 dzN&uini8 of BordgayidASuglies &ol. 20(2005): 71.

% |bid.

5% |bid.

%8 |bid, 84.
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The Topaloglou model could be used in further classifying border ancboeder EDDs. For
determining the types of U.&anadian border regions, it is expected that most would fall in
either category 1 or category 4. Some may be in category 5. As our immediate research did not
include EDDs bordering or proximate to Mexico, we refrain from makigghservations in

the absence of a sufficient knowledge base.

For U.S. EDDs located on the Canadian international bounstzaying a common language,
similar le@l system, andharmoniousborder for some 200 years provis@ deeplyositive
environment br extensive bBnational regionatollaboration Opportunities abound.

5.1U.S-CanadaCollaborative Regional Strategies

5.1.1 Pacific NorthWest Economic Region (PNVBEReqgies

Founded in 1991, the Pacific NorthWest Economic Region (PNWER) is@\stataiss
border, publieprivate partnership chartered by five states (Oregon, Washington, Montana,
Alaska, and Idaho) and five Canadian jurisdictions (British Columbia, Alberta, Saskatchewan,
Northwest Territories, and th&ukon) Its primary goal is tehare best practices and policy
solutions to improve tk regional economy. PNWER providdéeram for collaborative bi
national planning involving both the public and private sectors and offers leadership at the
state/provincial level.

PNWER focuses diree key sectors of thbi-nationalPacific Northwest regiongconomy:
agriculture the integrated auto industryandenergy including renewable energy.

PNWER is working on developsgutions to implement the shared vision of the Februayy 4
2011Dechrations by Prime Minister Harper and President Obafime two leaders announced

the creation of the Canadd.S. Regulatory Cooperation Council (R€6gtter align the two

O2dzy G NAS&AQ NBIdzZ I G2 NRand thdlbihaBohaDBegoadithe @deS NS LJ2 & 4 A
Initiative focused on perimeter security.

5.1.2The Greater Sault RegioBault Ste Marie, Michigan and Sault Ste Marie, Ontario

The Greater Sault Region provides a marféinational regional collaboratiariThe
regionis takingfull advantage of thénigh-potential international geeway opporturities that
are inherent in itdocation and instrumental to the future

Key Lesson developmentof trade.

9 UseSister City
Agreements to TheEastern Upper PeninsueDD in Michigais a border region
enhance bnational and has workedavith local EDCs araluniversity partnerin
collaboration. pursuing binational regional collaboration. Rister City

Agreement betweernhe city ofSault Ste. Marie, Michigan, USA

44



andthe city ofSault Ste. Marie, Ontar, Canadavill be signedAugust 16, 201.2ThisSister City
Agreementdiffers frommost For one thing, mostuch agreementeeferencesister citieqthat

is, plural citiesjhat areseparated by thousands of mileBut n this case, the agreement will be

signedby a pair of cities directly adjacentto each otlieK I & OSf SO NI} G4Sa (GKS ¢ g
Nations h y' S/ TheiSautsodelprovides ausefulmodelto cities inother border EDDs in

developing binational ties. Andother borderEDDs may want toonsider SisteRegion

Agreements withitheir nearbyinternational neighbors.

Subsequent to the signing of the Sister City Agreement, the Terms of Reference will establish
the Joint International Relations and Economic Growth (JIREG) Committee comprised of
representation from theSault Ste. Marie (Ontario) Economic Development Qatpm, the

Ontario North Economic Development Corporation (ONEDC) Compptestdents of higher
education institutiors in the region, and otheroenmunity leaders.The major thrusts and 10-bi
national strategic growth areas of thilmint International Relations and Economic Growth
Committeeare described in the table on the next page

The text of the Sister City Agreement and Terms of Reference will be made public upon their
sigring. The purpose of the agreement is to promote econpneducationgland cultural
exchanges, along with other @perative ventures to enrich thecitizen€)  f ahdZ&Shéance
shared international understanding and appreciation.

A multrmodal logistics hulmitiative in the Greater Sault Regiander the leadership of the
Sault Ste. Marie, Ontario E¥Qundervay. This initiative could lead to greatly expanded trade
activities in the bhational region This multimodal logistics hub would receive containerized
shipments fromaround the world with the infrasticture capacity to ship goods throughout the
U.S, accessed by Interstat&s and 69’

U.S. Forgn Trade Zones (FTZs) and similar foreign programs can be used to complement local

logistics hub infrastructureSault Ste. MarieMichiganhas a

designated=TZ Ontario (as well as the entire country of Canada)
offers foreign trade zorndike programs. fie U.S. FTZ program

be used to complement . ; )

other logistics hub and counterpart Canadian programs ease costs associated with

infrastructure. trade and are generally intended to promote exporting and
participation in global markets.

Key Lesson
i Foreign Trade Zones cal

" International Bridge Administration. Sault Ste. Marie International Bridge U.S. Plaza Bottleneck Congestion

Report. June 2010.
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Border regionscan alsdoenefit from bi-national cooperation between higher education
institutions. Lake Superior State University (LSSU) in SaulMarie, Michigan and Algoma
University and the Sault College of Applied Arts and Technology in Sault Ste. Marie, Ontario
providea prime exampl®f bi-national collaborationThe three schools participate in reciprocal
tuition agreements that allow sidents to attend schools on the other side of the border and

still payresidentlevelfees. Algoma University and Sault College charge Michigan residents the
same tuition fees as those chargeal®ntario residents, while LS$8hlarges Ontario residents

the same tuition fees as those charged to Michigan residefftecrossborder collaboration in

the bi-nationalGreater Sault regioprovidesmodel to U.SEDDregional planners.

5.13 The Blue Water Region: St. ClMiichigan)and Lambton{Ontario)Counties

Someborder regions hvehigh potential for binational collaboration without having
takenadvantage of it. These regiongy have taken preliminary steps towasdnational
collaboration,but have not yet achieved a mature, or robustyel of collaboratin. The bi
nationalBlue Water Bgion of St. Clair Coun{iichigan, USAand Lanbton County (Ontario,
Canada) exemplifighis preliminary stage dfi-national collaboration.

A binational teamhasdiscussed opportunities for developing and promoting joint export
programs and resources as wa#l marketing the global gatewégtween the U.S. and Canada
that support the combined bnational region.

St. Clair County Community College in Port Hukinhigan and Lambton College in Sarnia
Ontarioshare a conditional cooperative tuition agreement. If a specific program is not offered
by one of the schools, students can enroll at the other school offering that specific program at
resident tuition ratesAs a result, Ontario students often attend St. Clair County Community
College for its nursing program, and Michigan students often attend Lambton College for its
technology programs. This-bational cooperation could potentially be expanded.

5.14 CanadaJnited States Trade Center

The Canadénited States Trade Center (CUSTC) was establish&atat)8iversity of
New York (SUNYBuffalo in 1989. The center works to develop the trade and investment
corridor between Western New York and Southern OntaResearch is conducted on the
impact of the FTA on the region, the export potential of small manufacturing firms,-cross
border trade in services, and regional FDI. démerpublishes reports and case studies on
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exportrelated topics, which can be usefok local and regional governments and companies in
responding to current issues and polictg®

5.2 European BNational and MultiNational Collaborative Regional Strategies

In supporting SME exporting, the European Commission Direct@ateral for
Enteprise and Industry compiled good crelsgrder cooperation practices associated with four
different border regions>® Pointing out{ a 9s&lfimiting behaviorin choosingot to export,
thisreview of good practiceemphasizsthat this behavior often occurs at very small
companies and those in the services and crafts sectors.

But there are a number of fational or multinational initiatives to assist SMEs and address

border issuesFor example,tie Munich Chamber of CraftiINE I NJ Y Wma (NS A OK  {
localGermanSMEs comply with Austrian regulations and providesetsices across the

border.

TheEONB @A Ss SELX FAYSR (KIFiG aGKAYylAy3a o0Sez2yR (GKS
customers, new suppliers, new tecHogies and new cooperation ventures: possibly the best

adzLILI2 NI F2NJ 0KS {a9Qa FdzidzNBE O2yGAydzaded .2 N
WA Y G§SNY I (A 2y I€orsupporiefs dfyhterndtitthal imter&tai’Andeed, the MSU

CCED project team haseseclear evidence of such apostles in the Eastern Upper Peninsula

Regional Planning and Development Commissiork with its Ontario neighbors.

The European bational and multinational collaborative regional strategies detailed in the
European Commisgiareport include the Marketplace Baltic Region, Transnational Network,
Econet Platform, and th€Eompetence networkf Netherlands/North RhindVestphaliaINTER
NED. These programs are summarized in Apperfdix

5.2.1 @esund Region

Shared by Sweden and Denmark, the Oresund Region supports @&ordss
partnership that promotedbi-national collaboration A 10-mile longbridgespanninghe
OresundStrait betweerthe city of Malmo $cania, Sweden) ante Danish capital of

%8 Canadanited States Trade Center. University of Buffalo: Stage University of New York. 2012.

http://www.custac.buffalo.edu/
¥ European Commission DirectoraBeneral for Enterprise and IndustéBupporting thenternationalisation of
SMEsGood Practiceeectiong 2008.

http://ec.europa.eu/enterprise/policies/sme/files/support_measures/internationalisation/internat_best_en.pdf

9 Eyropean Commission DirectoraBeneral for Enterprise and IndustéBupporting thenternationalisation of

SMEsGood Practiceeection£ 2008.
http://ec.europa.eu/enterprise/policies/sme/files/support_measures/internationalisation/internat_best_en.pdf
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Copenhagenvascompleted in 2000The bridgdinks the two countries and promotes cress
border trade and developmentThe Oresund Strait, one of the busiest waterways in the world,
connects the Baltic Sea and the Atlantic Ocean.

Inhabited by3.5 million peoplethe bi-nationalOresund regiotis comprised of two developed
counties and three rural counties. The region ranks third globally in biotechnological and
medicalresearch, which is not surprising given & 3 Argpytadan for itshigh technology
fields!®*

European Employment Services runs CrossBorder Oreayndjectdesignedo increase labor
mobility and removdabor market barriers, witten regional partners, includindné Greater
Copenhagen Trade Union Confederation and the Swedish Trade Union Confederation.
Information on job opportunities, working conditions, and tax conditions are available through
the European Employment Services websfte.

TheOresundUniversity andts partnerswork to develop the crosdorder region into a
internationallycompetitivescience regionTheOresund University is a collaboration of 14
universities in the regioto create crossborder synergies and partnerships in researgéim
OECD ngort examined the efforts of the Oresund University andderecommendations on
how to further develop the groundwork that the collaborative network began. The OECD
recommendkd that the Oresund University reach out to SMEs aratliumto-low technology
enterprises and work with local and regional governments to develop a regional f5cus

5.2.2GermanyKorea Cluster Collaboration

Germany and Korea demonstrate global leadership-malional cluster collaboration.
Binational cluster collaboration is the cooperation between complementary clusters in two
countries. As early as 1986, Germamyg Korea entered a cooperative learnegyeement
covering science, technology, and innovatR&D Between 2006 and 2008, the Federal

Ministry for Research and Education conducted a research

Key Lesson marketing initiative, which encouraged German researchers,

1 EstablisiBinational research establishments, and innovatioetworks to collaborate
Cluster Collaboratian on research and development projects and initiatives with their
Cooperation betwee Korean counterpartsPilot binational cluster collaboration was

two clusters in two

) supported in the nanotechnology, energy, and laser technology
countries.

Y'ho/5d G¢KS mNBadzy R 2 MXRENIOSH MIBAS R KA L) / J@ESY 5SSy Y NJ
http://www.oecd.org/dataoecd/55/50/3700607qdf

2Eyropean Employmedt SNIA OS&a & & 9CGresundp ¢ / NB dzB2 PIRRENI 2 YYA A AA2Y D H AN
July 17, 2012http://oresundsinfo.org/en/about.aspx

®ho/ 50 G¢KS mNBadzyR { OASyO0S wS3arzydé
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clusters*® Germany and Korea have muichcommon: politically, they share a common

experience of having been partitioned; economically, they both have a strong export
orientation, and are faced witlsonstant pressure to innovate to sustain growth and higrdyd
H 165

jobs.

Based on a 200ResearciMinistry survey, over 200 German SMEs hanaele business

contacts in Korea. The Germammpanies attributed their successful connections with Korean
companies to the quality of theproducts Connections with Korean companiesere also
facilitated byk2 NB I Q& | OO0OS&A A0t S ySiég2N] ad

Korearanks as the third mosimportant Asian markefor German companiesAmong EU

aSYOSNI {iGlFI(iSax DSNXIyeée KIFa NBYI AWS&eahas2NBI Qa Y
initiated statefunded research ad development (RR) projects in many higtechnology

fields, such as biotechnology and nanotechnology, to prefaréhe future economy For

German companies, Koreantinues to risen importance both as a tradg partner and as a

platform for accessing Asian market’

5.2.3 To Connect Business Program, North Rhifestphalia

To Connect Business will be launched in September, 2012 to rehatdTERNED
program To Connect Business is managed by the Eumrganization, which worksosely
with partners from loth Gemany and the Netherland® stimulate collaborationn the bt
nationalpredominantly ruraregion The programffers a website and newsletter distributed
to somel,300 subscribing partners and companies. Compsaaie recruited by a participating
orgarizationin one country to either invest in or sell their prodaat the other country, e.ga
North RhineWestphalia Chambesf Commerce committee recruits Dutch company to invest
in North RhineWestphalia, or vie versa. This pject is guided by ingt from several

BCSRSENIf aAyAaldNE 2F 9RMOIXNAZY2F yRKISEST ADK/OF f LT NR{ a
Seminar held on November 23, 2010. 2012.
http://www.gstep.re.kr/eng/html/news/documents_list.asp?skey=&sword=&category=&size=10&page=2&no=545

20
1%° Gerd Meier zu Kocker, Liane Garnatz, and Helmlitéet ® ¢/ t dzZAGSNJ Ay DSNXEy&é +FyR Y2l
S5ATFSNBYyOSa e aAyAaidNE meg/NwisSaSENOK YR 9RdzOFGA2Yy ® Hn.
network.org/media/asset _publics/resources/000/003/370/original/Clusters_in_Germang Korea-
Similarities_and_Differences.pdf

% pjd.

YDSNR aSASNI Tdz YI O1SNE [ALYyS DENYEFGT S FyR 1 8fydzi YSNBS
SATFSNBYyOSadé aAyAaidNe mg/NwWwEaSENOK YR 9RdzOFGA2Y ® Hn.
network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany and_Korea
Similarities_and_Differares.pdf
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http://www.tci-network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany_and_Korea_-_Similarities_and_Differences.pdf
http://www.tci-network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany_and_Korea_-_Similarities_and_Differences.pdf
http://www.tci-network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany_and_Korea_-_Similarities_and_Differences.pdf
http://www.tci-network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany_and_Korea_-_Similarities_and_Differences.pdf
http://www.tci-network.org/media/asset_publics/resources/000/003/370/original/Clusters_in_Germany_and_Korea_-_Similarities_and_Differences.pdf

international committees at all levels and benefits from a corresponding vertical policy

alignment*©®

168Hildegard BongerBoekhout, EtReferat. CCED staff phone Interview. July 26, 2012.
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6.0 SMEMarket Driversand Regional Environment Factors

The OECD analyzed research onghsh effects ofimited or stagnating domestic marken
{ a 9idtdlnationalization behaviothat is highly relevant to our research on regional exporting
strategies*®®

A regional, or suimational, dimesion was found WwerebySpanish firms from different regions
differed significantly in their export tenakeies with export propensity increasing in regions
with less favorable domestic conditions, local incentives to export

Key Lesson and good export infrastructure. The Spanishdstalso identified
{1 Establish and market | the favorable country/region of origin image enjoyed by Spanish
a regional brand. agricultural ppductsas an additional stimulus for the

internationalization of the firms investigated.

Recent evidenc&om Chile and Indonesia alsoggests a greater telency to export among
firms from sectors characterized by high levels of export intensityth@@resence of foreign
buyers. The Indonesian finding on the importance of foreign buyeirsy presentis significant
This findingeinforces theneed to boos{ a 9ral&€in global value chains througjhe
facilitation oftheir integration into production/supply systems of foreign affiliatef larger
firms.

This evidence reflectbe relevance of both intaral and external motivations iBMEexporting
Growth-related factors seerparticularly importantasinternal motivatosamorg the SMEs
investigated in theecent studiesanalyzed by OECD

It is interesting to note that in their quest for international market growth, SMEs
increasingly appeao seek accesand integration into the lucrative supply chains of
international players. This appears to mitigate some of the reseretaed impediments
associated with SMaternationalization

Where Danish, Dutch, Finnish, Norwegian and Swedish enterprisesfoant of global value
chairs, these firmsfrequently gain business as a resulfafeign sourcingStatistics Denmark,

189 More discussion on the driving factors for SME internationalization can be found in:

ho/ 5® G{a9 YR 9YUNBLINSBYSdINAKAL) hdziif 221 ®¢ wHnnp®
http://www.camaras.org/publicado/europa/pdf/8505011E.pdf

ho/ 5® Gt NEPY2GAYy3a 9YUNBLINBYSddZNEKALI YR Lyy208F0GA0S {a9a
http://www.oecd.org/dataocecd/5/24/31919590.pdf

ho9/5 22Nl Ay3 tINIié 2y £2890%.FWNRASNANBYRE G SAzNBKELIP246 { a9
http://www.oecd.org/dataoecd/16/26/43357832.pdf
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2008). Anequally important internamotivation is the possession of d¢dal resourcs,
including knowledge resources and cagities. M Y I IS NR Q A y i Eholdfetigéah® v | £ AT |
T A Nahav&ion, technologicabnd relational caplilities seenmost critical

As social entitiegn additionto their economic purposesSMESs are also motivatéy external
factorsin their internationalzation decisionsincluding networkssupply chain links, social ties,
and thdar sector andegion. Thamportance ofa¥ A 8ldécral and ragnal originis keyas

well as theincreasing elevance of network/social tiemnd immigrant links in SME
internationalization. It is useful tgquestion, thenwhetherand to what extenthese drivers of
SME internationalization behavior are factoretoi public programs and export support
agencies®

ho/5 22NJAYy3 tINIeé 2y {a9&8 YR 9YUNBLNBYSdINAKALE ho/ 5
Ly SNy (A 2y I Hitg/Avwwiced grg/datacect /i 6io®/43357832.pdf
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7.0 Conclusiorand Recommendations

The objective of this paper was to review innovative practices in regional SME exporting

strategies and FDI attraction both internationally and in the U.S. The German export model
0FlaSR 2y AYRdza(ONE Of dzad SNE | y R adfichlafigroduig NS Qa f 2
models of innovative regional strategies that boost SME exports and trade. Models of
innovativeregionalexporting practices inthe U.cludS G KS . NR21Ay3a LyaidaAid
Metropolitan Export Plans and the Trade Development Alliaricereater Seattle. The MSU

/| SYGSNI F2NJ / 2YYdzyAde YR 902y2YAO 5S@St2LI¥Syd
Council of Governments (EMCOG) and the Eastern Upper Peninsula Regional Planning and
Development Commission (EUPRPDC) has produced regioBahx@drting strategies fa14-

countymixed urbanrural region anda 3-county predominantly rurakegion, respectively

Binational colldoration, such as that described in the Greater Sault region that stratltbes
MichiganEastern Upper Peninsutandthe lower Algoma district of nortérn Ontario, can

facilitate greater SME exporting and expanded trade in border regions. SME market drivers and
regional factors, such as regional branding, can positively influence the motivation of SMEs to
export. Infomationaboutinnovative practiceslescribedhere can be used gD in the U.S.

and (substate or subprovincial) regions inther parts of the globe to develop their own

regional SME exporting strategies and result in positive regional economic develbpme

Based on our research of innovative practicesegional SME exporting strategies and FDI
attraction at a global scale, it is clear that the U.S. EDA shaké&lsubstantive steps tsupport
regionalSMEexport strategies and FRttraction. Such sges include requiringeDDs to include
exporting strategies and FDI attraction initiatives in their comprehensive economic
development strategies (CEDS). At this point,nttagor focus at the federal leved on the U.S.
SBA STEP program and expagaxpot finance supporthrough U.S. SBA programs and the
U.S. Export Import Bank. But these are frentric programsand they fail toprovide a regional
framework forinnovativestrategic initiatives targeted at increasidEexporting and FDI
attraction. The U.S. EDA should undertake ttritical role of providing a regional context for
federal firmcentric policiesOtherwise, the success of federal efforts will likely be piecemeal.

U.S. EDA should alsapportbi-national regional initiatives that canderagecomplementary
resources and create powerful regis based on seizirapportunities afforded byhe
precipitousrise ofglobal trade and supply chain/logistics hub approaches.

Research for this paper was conductadan extremely tight time frame.|€arly, additional
research should be conducted to drill down more deeply and provide greater datail
identified regional exportingtrategies and tarack down thosestrategies that elude our
time-abbreviated searchAdditional operational findings wad reinforce the type of
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translatioral analysis needed by regional plannersleepen their understanding ahe key

role of regionalSMEexporting initiativesin Comprehensie Economic Development Strategies
Armed with this knowledge, regional plannavgl be strategically positioned to achiegaccess
in the hypercompetitive global economy.
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AppendixA: MSU CCED Regional Exporting Infrastructure Assessment

Michigan State University/Center for Community and Economic Development

Draft Regional Export Infrastructure Assessment for
Comprehensive Economic Development Strategies (CEDS)

(Identify export-related assets in 6 major categories for Michigan-Ontario border/near-border regions)

Identification and development of existing infrastructure and assets in the region is an essential initial
step for increasing export activity. With this identification of assets, community stakeholders and local policy
planners will have a clearer picture of the region’s exporting capabilities. Ideally, the regions will fully leverage
these assets to encourage SME export market entry or expansion.

Michigan Regions Ontario Regions
(EUPRPDC & EMCOG)* {Sault Ste. Marie & Sarnia)
Ports of Entry Ports of Entry
Rail Rail
Border Crossings Border Crossings
» Bridges, Tunnels, and Ferries » Bridges, Tunnels, and Ferries
Marine Ports Marine Ports
Interstates, State Highways, and Interstates, State Highways, and
Arterials Arterials
Airports Airports
Multimodal Transfer Facilities Multimodal Transfer Facilities
Bonded Warehouse Space Bonded Warehouse Space
Broadband Broadband
Pipelines Pipelines
Export Assistance Centers Export Assistance Centers
Foreign Trade Zones Foreign Trade Zones
U.S. Customs and Border Canada Border Services Agency
Protection Offices Offices
Alliances to Support Collaborative Alliances to Support Collaborative
Exporting and FDI Initiatives Exporting and FDI Initiatives
Michigan State University Center for Community and Economic Development July 2012
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